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[bookmark: _Toc224568197]ADC Houndstone & Co
Booth #2567 | www.houndstone.com 

Houndstone is a care-first pet brand born from years of hands-on rescue and foster work. Before it was a brand, it was late nights with new fosters, stacks of medical charts, elimination diets, and second chances. Those experiences revealed a simple truth: the smallest daily essentials often make the greatest difference in an animal’s life.

Our founder created Houndstone after navigating chronic skin conditions, gastrointestinal sensitivities, and complex feeding challenges with her own rescues and fosters. That lived experience shaped a tightly curated collection designed around real needs, not trends. Houndstone is built on the belief that dog parents want fewer, better things – products that are safe, transparent, and thoughtfully made, without excess or noise.

The collection is intentionally focused. Food-grade silicone bowls and mats, each named after a rescue or foster who shaped our journey, bring stability and quiet beauty to everyday feeding rituals. Humanely sourced freeze-dried treats are produced in human-grade facilities under rigorous standards, developed with ingredient integrity in mind for dogs with food allergies or those who cannot tolerate unnecessary additives. Enrichment pieces, including carefully constructed interactive and plush toys, are designed to support natural behaviors while complementing modern homes.

Every product exists because a real animal required it. Nothing is added for trend. Nothing is created without purpose.

Houndstone speaks to discerning dog parents who value design, wellness, and ethical sourcing in equal measure. It is a brand rooted in second chances and refined through experience – a continuation of rescue work expressed through considered, functional products. At its core, Houndstone is a quiet promise: that care can be both beautiful and deeply responsible, and that the animals who shaped our story remain at the center of everything we create.

Onsite Spokesperson: Neda Torabi | neda@houndstone.com | 917-674-5574

[bookmark: _Toc224568198]AFLEX
Booth #2687 | www.ecomsamerica-ec.com 

Introducing the ALFLEX Dog Walk, an innovative training and rehabilitation ramp for dog owners and trainers who value sustainability, flexibility, and convenience. Made from premium Japanese "Green Frame" aluminum from SUS Corporation, a manufacturer with decades of experience, it’s eco-friendly, lightweight, and exceptionally durable. 60% lighter than steel yet strong, durable, and more corrosion-resistant with Alumite coating to ensure long-lasting performance and minimal environmental impact.

Assembly is quick and easy with a hex wrench, allowing you to adjust height, length, and ramp grade. Whether training a puppy, rehabilitating a senior dog, or preparing for competitions, the ALFLEX Dog Walk adapts to every need. When finished, it disassembles completely for effortless storage and transport.

Visit us at booth 2687 and discover the ease of use, innovation, and sustainability of the ALFLEX Dog Walk!

Onsite Spokesperson: Jordan Gold | jmgold@mcrossintl.com | 320-995-3321

Animal Essentials LLC
Booth #1002 | www.animalessentials.com  

Dive into Skin & Coat Issues with Author & Herbalist Greg Tilford

Join renowned herbalist and author Greg Tilford for an eye-opening dive into one of the most common – and frustrating – pet wellness challenges: skin and coat issues. From seasonal sensitivities to reactions triggered by flea bites and environmental factors, skin concerns often show up as constant itching, redness, hot spots, and dull coats that leave pet parents searching for real solutions.

In this educational session, Greg breaks down what’s actually happening beneath the surface and why quick fixes so often fall short. You’ll learn how the body’s natural systems influence skin health, what everyday triggers can overload those pathways, and how gentle, natural approaches can help support balance from within.

Rooted in decades of hands-on experience and herbal tradition, this talk offers practical, approachable guidance for supporting your pet’s skin and coat with intention –  you can move beyond symptom-chasing and toward lasting, whole-body wellness.

Onsite Spokesperson: Gregory Tilford | greg@animalessentials.com | 602-517-3035

[bookmark: _Toc224568199]ANN BLACK CO., LTD.
Booth #4186 | www.ann-black.com  

Global pet spending now exceeds USD 300 billion annually, with premium categories accelerating year over year. As consumers invest more in performance and safety, expectations for structural protection are rising. Yet in canine eye protection, innovation has largely remained divided between functional utility and aesthetic accessory.

Ann Black introduces a modular clinical-grade protection system designed to bridge that divide.

Built on a patented veterinary-grade structural base (Utility Patent M636976;Design Patent D225823), the platform delivers anatomical stability, UV filtration, debris resistance, waterproof and antimicrobial foam, and post-operative support. The base unit is currently utilized in veterinary ophthalmology contexts, establishing a clinical benchmark within the category.

Its defining advancement lies in modular architecture. Interchangeable sculptural mask components attach seamlessly to the engineered base, providing adaptive visual identity and enhanced wear experience without altering the clinical protective performance of the goggle. This approach eliminates the historical trade-off between identity and protection. Rather than a single-use product, the system functions as scalable infrastructure. As dogs increasingly serve as family companions, working partners, and performance athletes, protective equipment must evolve beyond static definitions.

The pet industry has premiumized. Professionalization is the next phase. Ann Black positions modular canine protection as part of that evolution.

Onsite Spokesperson: Ann Cheng | annblacktw@gmail.com | +886 988 076 529

[bookmark: _Toc224568200]Apothecary Products
Booth #4777 | www.shop.apothecaryproducts.com 

Introducing the ultimate medication organizer! Our compact planner allows for differentiation between human and pet medication. Perfect for on-the-go lifestyles, it's a must-have for families everywhere and is affordably priced to fit any budget. Join us in promoting safety and simplicity – your audience will thank you!

Onsite Spokesperson: Kate Thielen | kthielen@apothecaryproducts.com | 612-203-3370
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[bookmark: _Toc224568202]Barkly Inc.
Booth SU8 | www.mybarkly.com  

At Global Pet Expo 2026, Barkly is introducing a new category at the intersection of pet care and personal safety.

Barkly was founded after recognizing a common but often unspoken reality. Many women do not feel fully safe walking alone, even when walking their dogs. Women make the majority of pet purchasing decisions in the United States, yet personal safety has rarely been addressed within everyday pet products.

Co-founded by Dr. Holly Jordan, DVM, Barkly combines veterinary expertise with purpose-driven design. Dr. Jordan observed firsthand how many clients carried separate personal safety alarms while walking their dogs at night. Managing multiple items in situations where speed and simplicity matter can create unnecessary friction.

The Barkly Safety Leash integrates protection directly into a product women dog owners already use daily. The premium retractable leash features an integrated 130 dB personal safety alarm and high-visibility LED strobe light housed in an ergonomic handle. At the push of a button, it emits a loud alarm and flashing light designed to draw attention and create space in an emergency.

Instead of asking women to carry more, Barkly simplifies safety.

Barkly will exhibit in the Startup Pavilion and has been selected for the New Products Showcase in the Pet Tech category. The company is currently seeking retail partners and investors to expand into additional sizes and colorways.

Dr. Holly Jordan, DVM, and the founding team will be available on-site to discuss women-led innovation, consumer demand for safety-integrated products, and how the pet industry can evolve to reflect the real experiences of modern pet owners.

Onsite Spokesperson: Dr. Holly Jordan, DVM | support@mybarkly.com | 847-312-5679

[bookmark: _Toc224568203]Beeb’s
Booth #549 | www.beebsgoods.com  

As you plan your Global Pet Expo schedule, I'd love to invite you to stop by Beeb's (booth #549) in the Sustainability Pavilion for a look at something genuinely new in the pet treat category. Jeremy Zilar and Juliette Cezzar (Co-Founders) will be on-site all three days and available for conversations, demos, and sampling.

Founded by Juliette Cezzar (designer for MoMA, Parsons School of Design, and Tartine Bakery) and Jeremy Zilar (former New York Times digital lead), Beeb's makes single-ingredient lamb lung dog treats in a reusable tube-and-refill-bag system -- a first in pet treats. Dogs get a clean, simple treat made from 100% air-dried New Zealand grass-fed lamb lung. Pet parents get a tube they refill again and again from compostable, plastic-free bags. No plastic. No fillers. No wasted packaging.

Stop by for fresh angles on:
· Sustainable packaging innovation in an unlikely category
· The reusable refill model and its potential to change how treats are sold
· Single-ingredient, clean-label trends in pet treats
· Two design-driven founders who left established careers to reimagine pet products

We'd love to put some treats in your hands to give to your dog! Please let us know if you'd like to schedule a time, or feel free to drop by at your convenience. We look forward to seeing you at the show!

Onsite Spokesperson: Jeremy Zilar | hello@beebsgoods.com | 718-510-2236

[bookmark: _Toc224568204]Big Old Pup
Booth #5350 | www.bigoldpup.com 

Big Old Pup was founded by Corey Lieblein, a lifelong dog owner whose passion for dogs runs as deep as his expertise in product innovation. Our mission statement is simple: design and engineer innovative, best-in-class, pet solution products that make managing and loving our pets easier, safer, and more joyful.

At Big Old Pup, we are driven to innovate. Every design starts with a challenge dog or pet owners face, and ends with a smart, beautifully simple solution. Our products are reimagined from the ground up to solve real problems and elevate life for dogs and pets and the humans who love them. Innovation isn’t just what we do, it’s how we care.

Every item we bring to market is original, thoughtfully engineered, and exclusive to Big Old Pup; you won’t find our designs anywhere else. These aren’t just pet products; they’re next-level innovation for the dogs and pets we love like family.

Onsite Spokesperson: Corey Lieblein | corey@bigoldpup.com | 917-929-9780

[bookmark: _Toc224568205]Bloom Groom
Booth SU17 | www.bloomgroomco.com  

After 30 years of professional dog grooming, we kept seeing the same problem: matting.

Dogs would come in uncomfortable, coats tightly tangled, and owners frustrated. The common thread wasn’t neglect, it was confusion. People were brushing, buying products, and still not getting results. Most grooming products aren't designed with coat structure in mind. They need to provide slip and support, so we built a system around that.

Our co-founder spent years listening to clients and understanding where at-home care was frustrating. We learned that coat friction, dryness, and everyday life were the real triggers. If you don’t address those, brushing alone won’t solve it.

Bloom Groom was created to make mat prevention realistic at home with lightweight conditioning and smart, barrier-supportive formulas that have real benefits. Because from a groomer’s perspective, maintenance is everything.

Onsite Spokesperson: Melissa Leonard | melissa@bloomgroomco.com | 914-490-4069

[bookmark: _Toc224568206]Bugalugs Pet Care
Booth #2809 | www.bugalugspetcare.com 

Bugalugs Pet Care is the UK’s number one bestselling pet grooming brand. Founded in 2020, we offer a wide range of premium, affordable pet care products across our bestselling grooming, dental and supplement ranges.
 
With one of the largest pet care ranges in the UK, all Bugalugs products are made to human grade quality and tested on humans, never on animals. Manufactured in our own UK factory using soft Lake District water, every product is formulated to deliver the very best care for pets.

Onsite Spokesperson: Jonathan Collin | jonathan@lakelandcosmetics.co.uk 
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[bookmark: _Toc224568208]Cambridge PetTech
Booth #5387 | www.cambridgepettech.com 

The pet industry is entering a new era driven by AI, data, and advanced technology – and Cambridge PetTech is a leading force in accelerating this transformation in the Pet & Animal Wellness ecosystem.

As SKU complexity increases, margins tighten, and consumer expectations evolve, AI is becoming a competitive necessity across pet manufacturing, retailing, clinical research, and veterinary services. Cambridge PetTech partners with industry leaders to deploy AI and data-driven solutions that accelerate innovation, improve operational precision, and unlock measurable financial impact.

Cambridge has over 25 years of data, analytics, and technology experience working with industry-leading global and U.S.-based organizations across industry verticals. With 20+ years in the Pet space, we are uniquely skilled in helping the Pet Ecosystem advance pet and animal wellness through the power of AI and data.

Onsite Spokesperson: Scott Link | scott.link@ctepl.com | 480-231-0459

[bookmark: _Toc224568209]Canophera LLC
Booth #1213 | www.canophera.com  

As the creators of the Coffee Wood Chew for dogs, CANOPHERA is the Global leader in this zero caffeine, zero calorie, zero protein natural chew category. With the tight bond of its fibers, it is the perfect vegan chew to satisfy a dog’s natural desire to chew.

Our other all-natural chew lines include Coffee+Coco Chews, Briar Root, Grade-A Red Deer Antlers, and Sheep Horns. Now, we bring you Coconut Rope Toys for Dogs and All-Natural Cat Toys!

The new CANOPHERA Coconut Rope Toys for Dogs come in 3 shapes: CocoBone, CocoBall and CocoRings, each available in 3 sizes (Small, Medium, and Large). Tug, fetch, teething, chewing, shredding, all while getting dental benefits from nature’s toothbrush.

Curious cats have been borrowing our Coffee and Coconut Chew Toys from their canine flat mates for a while. So, we made a line of 4 Cat Toys specifically made for our feline friends.

The coconut rope is made by a small local family business where this kind of rope from the husk of the coconut has been manufactured for generations. In cooperation with this family, we developed a rope perfectly suited as a cat toy, with more threads than usual, shorter untreated fibers, to support teeth and claw hygiene. 

CANOPHERA’s Cat Toys come in four different options, two of which combine the coconut husk rope with olive wood, offering a more durable playing experience for those feisty felines. Having a variety of toys should become a healthy and natural component of a cat’s rotating toy collection.

The short, untreated coconut husk fibers of CANOPHERA’s Cat and Dog Toys won’t harm your cat or dog if ingested in small amounts. As with any chew or toy, supervision is important (as is participation!).

Onsite Spokesperson: Jenn Johnson | rjohnson@canophera.com | 570-534-2143

[bookmark: _Toc224568210]Cat’s Pride
Booth #2058 | www.catspride.com  

Cat’s Pride® Goes Big for Animals in Need with 1 Million Pound Litter Donation Goal

This spring, Cat’s Pride is turning everyday litter purchases into life-changing impact. Through its on-going Litter for Good® program, Cat’s Pride has set a goal to donate 1 million pounds of litter to animal shelters nationwide. For every purchase of Cat’s Pride litter, one pound will be donated, helping shelters allocate more resources toward what matters most: finding cats their forever homes.

“Our goal is to create a program that not only inspires shoppers, but also drives incremental sales and stronger shelf engagement for our retail partners, while making a real difference for local shelters,” said Leah Craft, Senior Manager, Brand Management at Oil-Dri Corporation of America. “These significant litter donations, year after year, reflect our on-going commitment to supporting shelters and the retail partners who help us make it possible.”

Lightweight Leadership That Drives Category Growth

Oil-Dri Corporation of America (NYSE: ODC), maker of Cat’s Pride, continues to lead the lightweight litter segment with high-performance solutions that deliver convenience, superior odor control, and innovation. Building on its expertise in lightweight clay and crystal litter technology, the company is expanding in these segments with breakthrough products designed to satisfy the most important consumer needs and drive incremental category growth.

Most recently, Cat’s Pride has advanced its lightweight leadership with the launch of high-performance crystal innovations that fuel category growth. Total Odor Control Ultra Micro Crystals, the #1 in crystal litter odor control*, lasts up to 6x longer than leading brands while locking in moisture and delivering up to 30 days of freshness in a lightweight, low-dust formula. UltraClean Low Tracking Crystals offers a highly absorbent, unscented solution that reduces tracking and keeps homes cleaner. Health Monitor Crystal Litter, launching across Cat’s Pride, Ultra, and Litter Pearls, features vibrant pH indicator color-changing technology to help detect potential urinary health concerns while delivering superior odor control.

*When used as directed vs. leading crystal litters

Built for Retail Partnership – Let’s Grow the Litter Category Together

From cause-driven campaigns to help animals in need to premium innovations that grow the crystal segment, Cat’s Pride is focused on helping retailers win in litter.

The brand will showcase its full portfolio, including Cat’s Pride, Ultra by Cat’s Pride, Litter Pearls, Jonny Cat and private label capabilities at Global Pet Expo 2026, held at the Orange County Convention Center.

Onsite Spokesperson: Trent Bergren | trent.bergren@oildri.com | 623-693-4713

[bookmark: _Toc224568211]CatCruiser
Booth SU29 | www.catcruiser.net  

At Global Pet Expo 2026, CatCruiser is introducing what may become a new category in feline enrichment: a fully enclosed, remote-controlled outdoor mobility platform designed specifically for cats.

As pet ownership continues to humanize and preimmunize, cats remain underserved in the outdoor mobility market. While dogs benefit from strollers, leashes, and structured outdoor gear, cat owners are largely limited to stationary tents or high-risk harness walks. CatCruiser was created to bridge that gap.

The Remote-Controlled CatCruiser allows owners to guide their cat’s outdoor exploration using a handheld controller while the cat remains fully enclosed within a reinforced safety mesh structure. The stable four-wheel platform is engineered for backyard terrain and smooth steering, keeping humans in control at all times.

Unlike autonomous robotics or novelty gadgets, this model prioritizes calm movement, enclosure integrity, and human-guided interaction. The goal is not automation – it’s a safe shared experience.

CatCruiser is currently in development and is engaging retailers, media, and industry partners to help shape the future of feline outdoor mobility. The brand represents a broader shift in how consumers think about enrichment, safety, and premium experiences for indoor cats.

A company spokesperson will be available on-site at Global Pet Expo 2026 for interviews, industry discussions, and retail partnership conversations.

Onsite Spokesperson: Neal Baartmans | neal@nebula-networks.net | 248-688-1874

[bookmark: _Toc224568212]Charlee Bear
Booth #218 | www.charleebear.com  

Based in St. Francis, Wisconsin, Charlee Bear is a family-owned company that has been crafting simple, nourishing treats for more than 30 years. Founded with the goal of creating healthy, great-tasting rewards dogs love, the brand remains committed to producing natural treats made in the USA while celebrating the bond between pets and their people. Its new Necessities Toppers bring both flavor and targeted nutrition to everyday meals. Each topper features raw, freeze-dried meat, poultry, or fish as the first ingredient, delivering concentrated protein in a convenient, shakeable format.

Crafted without artificial colors or flavors, the recipes include functional ingredients such as flaxseed, turmeric, marine microalgae oil, and cultured yeast to support specific wellness needs. The line includes four condition-focused formulas: Chicken for Digestive Support, Beef for Immune Support, Pork for Skin & Coat Support, and Salmon & Whitefish for Hip & Joint Support. Suitable for use over dry or wet food, Necessities Toppers make it simple to enhance a dog’s bowl without changing its primary diet, delivering added nutrition in seconds. The toppers join Charlee Bear’s existing portfolio, including Bearnola Bites, Grain Free Crunch, Nuggets Meaty Bites, Nuggets and Original Crunch.

Onsite Spokesperson: Gina Schlueter | gina.schlueter@wixon.com | 414-232-6248

[bookmark: _Toc224568213]ChefPaw
Booth SU3 | www.chefpaw.com  

ChefPaw is the greatest innovation in pet nutrition in the last 20 years and is redefining how pet parents feed their pets.

ChefPaw is the first at-home pet food maker powered by a precision nutrition app, enabling owners to personalize meals to their dog’s specific needs – from age and weight to activity level, sensitivities, and ingredient preferences. Named the 2026 Purina Pet Care Innovation Prize Winner, ChefPaw is making personalized nutrition a top priority for everyday pet parents. 

Here’s how it works:
Pet parents create a personalized pet profile inside the ChefPaw App, providing the age, weight, and activity level of their pet, as well as any food allergies or foods to avoid. The app then provides a list of recipes, from our 60+ balanced recipes, that align with the selected pet profile. Users follow step-by-step instructions provided by the ChefPaw App and add fresh ingredients into the ChefPaw machine, which gently cooks and mixes meals at a low temperature in 40 minutes. The ChefPaw App also provides exact serving sizes and nutritional breakdowns based on the individual pet profile.

The result?
Fresh, customized meals starting at under $2 per pound – cutting the cost barrier that has historically kept fresh feeding out of reach. ChefPaw empowers pet parents to move away from ultra-processed kibble without sacrificing convenience, cost efficiency, or nutritional precision. Pets benefit from real, whole foods and consistent, batch-level nutritional balance. Pet owners gain transparency, control, and confidence that their pet’s meals match their unique needs.

ChefPaw isn’t just a product – it’s a smarter, more personalized approach to feeding pets fresh every day.

Onsite Spokesperson: Matt Terrill | mterrill@innovetpet.com | 805-448-7228

[bookmark: _Toc224568214]Claudia’s Csnine Bakery
Booth #5254 | www.claudiacaninebakery.com  

As pet owners increasingly demand the same quality for their dogs as they do for themselves, there is a massive shift toward "human-grade" treats, snacks made with USDA-inspected, real ingredients, free from the fillers found in traditional treats.

I’d like to introduce Claudia’s Canine Bakery, with our line of 100% human-grade treats that is redefining what it means to reward our best friends.

Unlike conventional treats, our products are crafted from simple, whole-food ingredients. We are tapping into the "clean label" trend with no artificial colors, no added preservatives, or animal by-products.

Some key highlights:
· 100% Human-Grade: Made in USDA-inspected kitchens, ensuring safety and quality.
· 12 - 18 Months Shelf Life
· Simple Ingredients: Single-ingredient or limited-ingredient formulas perfect for sensitive stomachs, with AAFCO approved ingredients. Base cookie ingredients: wheat, corn syrup, sunflower oil, and honey.

Claudia’s Canine Bakery is addressing the growing demand for transparent, high-quality pet care in 2026, as 7.1% CAGR growth is projected for premium pet treat categories.

I would love to send you some samples to try with your own dogs, send high-res images and a few treats to your office or store for a taste test. Stop by Booth 5254 and check out our line of products or simply to say hello!

Onsite Spokesperson: Jeffrey Levi | jlevi@claudiascaninebakery.com | 917-299-7804

[bookmark: _Toc224568215]Collagenie
Booth #1224 | www.collagenie.com.au  

Collagen has rapidly become a staple in human wellness, yet the pet supplement category has lacked a certified, traceable standard for this functional ingredient.

Following a successful launch in Australia, Collagenie is introducing the world’s first Certified Organic collagen for pets to the United States at Global Pet Expo 2026 - setting a new benchmark for ingredient integrity in companion animal wellness. Made from Australian-sourced organic bovine collagen peptides, Collagenie’s Certified Organic range reflects a broader shift toward preventative, minimally processed nutrition for dogs and cats.

Achieving Certified Organic status for a functional animal-derived protein presents significant sourcing and manufacturing challenges, making its introduction into the US pet supplement category a notable first. In addition to launching its full Certified Organic range, Collagenie will also be showcasing collagen-based innovations currently in development, signaling its broader commitment to advancing collagen-led functional solutions across the pet wellness category.

Collagenie will be exhibiting at Booth 1224, with on-site spokespersons available to discuss the future of functional collagen in pet nutrition, the complexity of producing Certified Organic collagen, and how evolving consumer expectations are shaping the next generation of pet wellness products.

Onsite Spokesperson: Fiona Dobbrick | fiona@collagenie.com.au | +61 414 888 447

[bookmark: _Toc224568216]Condoblock
Booth SU27 | www.condobugs.com  

CondoBugs is building the missing “infrastructure” of reptile keeping: a modern, clean, and reliable way to use live feeder insects. Live feeders are essential for millions of reptiles and amphibians, yet the industry still relies on improvised solutions such as egg crates, plastic tubs, and messy dumping, leading to high insect mortality, escapes, odor, and a stressful experience for pet parents. That friction is one of the biggest reasons reptile keeping feels intimidating to newcomers.

Our breakthrough is a simple, scalable system that treats feeder insects like a product category that deserves engineering. CondoBlock™ provides a structured craft-corrugated habitat that improves usable surface area and shelter, while CondoBox™ adds a controlled pathway and dedicated process where reptiles can capture insects without the owner chasing, touching, or dumping them into the enclosure. The result is cleaner feeding, better portion control, fewer escapes, and longer-lasting insects.

This isn’t just a “new container” – it’s a category upgrade that makes reptile ownership easier to start, easier to maintain, and more enjoyable. And for farms, distributors, and retailers, it can translate into stronger economics through reduced losses, better rotation, and a more premium, repeatable live-feeder experience.

Onsite Spokesperson: Hector Jimenez | hector@condoblock.shop |  +52 33 3584 1748

[bookmark: _Toc224568217]Cooler Kennel
Booth SU2 | www.coolerkennel.com  

Cooler Kennel™ started in a training field – not a factory. After witnessing how quickly high-drive working dogs could overheat in parked vehicles, we set out to create a solution.

Two prototypes, a patent filing, and countless design sessions later, we launched Cooler Kennel™ – an insulated, modular cooling system built to protect dogs’ lives.

Whether you’re a handler, hunter, trainer, or weekend adventurer, Cooler Kennel™ gives your dog the safest place to rest – wherever the road leads.

Onsite Spokesperson: Jeremiah A Raber | coolerkennel@gmail.com | 314-574-0283

[bookmark: _Toc224568218]Curli – The Harness Specialists from Switzerland 
Booth # 5442 | www.mycurli.com 

curli – the harness specialists from Switzerland – constantly bring patented innovation to the pet industry for a perfect connection between you and your dog.

Founded by Mark Zimmermann and Roland Primus, both mountain guides who know the value of high-quality equipment and reliable safety, curli successfully transfers knowledge based on their heritage to high-performance dog harnesses or your everyday use: starting with the choice of materials, perfect ergonomics, particularly lightweight, maximum freedom of movement up to optimum safety and functionality.

See us at our booth to explore a fascinating world of dog harnesses and leashes. Don’t miss the chance to talk to the curli CEO, Roland Primus and get insights on the pet industry, discover trends and perspectives and have a look behind the scenes of a Swiss brand and internationally successful innovation leader of the industry.

Onsite Spokesperson: Roland Primus | marketing@mycurli.com | 317-759-9418
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[bookmark: _Toc224568220]Dog Bandana Co.
Booth #6008 | www.dogbandanaco.com 

Dog Bandana Co. provides double-sided tie-and-snap pet bandanas that offer style and security in one. Each bandana ties around your pet’s neck and snaps for added hold, and the reversible designs are perfect for every season!

Onsite Spokesperson: Haley Clark | info@dogbandanacoshop.com | 504-610-2332

[bookmark: _Toc224568221]Dog Nip, Inc.
Booth #2485 | www.dognip.com  

Second-generation and family-owned, Dog Nip, Inc. specializes in high-protein, single-ingredient chews
made without fillers, additives, artificial ingredients, or unnecessary chemicals. The brand focuses on
providing trustworthy, purposeful alternatives to conventional treats while supporting dogs’ instinctive
need to chew and maintain active, healthy lifestyles.

Dog Nip is introducing its new Novel Protein Chews line, featuring Geese, Goat, and Camel varieties. The
single-ingredient collection delivers long-lasting, satisfying chews designed for dogs with sensitivities or
those seeking alternative protein options.

Each variety offers unique functional benefits. Geese is a calorie-dense, high-protein option rich in
naturally occurring B vitamins and minerals to support metabolism and immune health. Camel is a lean,
highly digestible, naturally hypoallergenic protein suited for sensitive stomachs and elimination diets.
Goat provides a nutrient-rich alternative to common proteins like beef and chicken, supporting
sustained energy and muscle maintenance.

Available in multiple formats, the Novel Protein Chews line also supports dental health through its firm,
naturally abrasive texture, reflecting Dog Nip’s commitment to simple ingredients and purposeful
nutrition.

Onsite Spokesperson: Greg Claypool | greg@dognip.com | 586-531-9171
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[bookmark: _Toc224568223]Empire of Ants Co., Ltd.
Booth SU1 | www.empireofants.com 

The Rise of the "Micro-Pet" Era
From Taiwan to the World: The First Full-Ecosystem Ant-Keeping Brand Debuts at Global Pet Expo 2026

As the pet industry shifts toward sustainable and space-efficient companionship, a new trend is crawling into the spotlight: Ant-keeping.

We are a pioneering team from Taiwan, making our grand international debut as the first and only exhibitor dedicated exclusively to a comprehensive ant-keeping ecosystem. While the market is saturated with traditional pet supplies, we are introducing a sophisticated, turnkey solution for the "Micro-Pet" movement.

Why this is a story for your audience:

The First Professional Supply Chain: We don't just sell products; we provide a complete industrial supply chain – from scientifically designed formicariums (ant habitats) to specialized nutrition and expert husbandry tools.

Educational & Sustainable: Ant-keeping represents a fusion of home decor, education, and mindfulness, appealing to Gen Z and urban dwellers looking for low-maintenance yet deeply engaging nature interactions.

First-to-Market Innovation: As the first brand of its kind at Global Pet Expo, we offer a fresh narrative on how the definition of "pet" is evolving in 2026.

We invite you to visit our booth for a live demonstration of our intricate colonies and to speak with our founders about how Taiwan’s innovation is shaping this emerging global hobby.

Onsite Spokesperson: Ray Wang | service@empireofants.com | +886 988 297 590

[bookmark: _Toc224568224]Fur IQ
Booth #5587 | www.furiq.io  

Fur IQ Launch: AI Pet Identification + auto-generated content + a new pet-industry social network, built into one platform

At the Global Pet Expo 2026, Fur IQ launches an all-in-one platform built for a new reality in pet care: pets are family, and pet parents increasingly expect frequent, high-quality updates, seamless booking, and real connection with the people caring for their animals.

Fur IQ’s standout innovation is AI Pet Identification that automatically recognizes and tags pets in photos, even in busy daycares with any number of dogs, filters out blurry shots, and turns everyday moments into shareable content by auto-generating reels by day, week, month, or pet. Those reels can be refined in Fur IQ’s editor, posted to social channels, or shared directly with customers.

But this isn’t just content. Fur IQ combines bookings and operational software: scheduling, CRM, payments, staff management, and more, so businesses can reduce admin and focus on delivering a premium customer experience.

Where Fur IQ goes further is connection: a pet-first social feed where businesses and pet parents can discover, share, and follow pet content locally, plus industry-only chat channels where operators can swap trends, solve pain points, collaborate on referrals, and lift standards together. For pet parents, Fur IQ adds local communities and marketplaces to find trusted providers and stay connected to the businesses they love.

Fur IQ also supports independent providers to build an owned brand and repeat customers, rather than being locked into a gig platform that doesn't support any growth but their own.

Launch partner: Kare Kanine (Australia).

Meet the founders at Booth 5587 for demos and interviews:
Wed Mar 26 (10-12, 4‚-6) & Thu Mar 27 (9-11, 4-6) & Fri Mar 28 (9-11, 1-3), or by appointment.

Founder quote: “Pet parents don’t just want a booking, they want to feel immersed in their pet's experiences. Fur IQ helps businesses deliver that connection at scale.” Brent McCarthy, CEO & Co-Founder

Onsite Spokesperson: Brent McCarthy | brent.mccarthy@furiq.io | +61 406 564 222

[bookmark: _Toc224568225]Giddy Kitty
Booth SU13 | www.giddykitty.com  

As enrichment becomes a bigger priority for indoor cats, Giddy Kitty™ expands its Purrsuits™ line at Global Pet Expo 2026 with new additions featuring its O-shaped, threadable cat treats and instinct-activating toys designed to complete the hunt cycle.

Onsite Spokesperson: Carrie Van Wert | carrie.vanwert@gmail.com | 612-386-5167
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[bookmark: _Toc224568227]Icelandirect
Booth #4566 | www.icelandirect.com   

Icelandirect is proud to announce an exclusive North American partnership with BioMega. Thanks to this partnership, pet brands will be able to offer their customers even more innovative and sustainable salmon-based omega and protein products. 

As we know, today’s pet parents are increasingly seeking premium, eco-friendly, science-backed solutions that support mobility, immunity, digestion, skin & coat health, and overall vitality. As functional pet wellness continues to grow, brands are looking for ingredients that deliver measurable benefits while meeting rising sustainability expectations. Icelandirect understands this shift and supports pet brands with unique, premium, and sustainable offerings. 

What makes this partnership especially timely is the sustainability story behind it. BioMega operates within a fully integrated circular model, transforming salmon into high-value nutritional ingredients. Their EU-supported framework centers on refuse, reduce, reuse, recycle, and rethink – aligning with the growing demand from North American brands and retailers for transparent, environmentally responsible supply chains. 

Through this partnership, Icelandirect will distribute BioMega’s flagship Salmigo® portfolio, including: 

· Salmigo® Salmon Oil – a premium omega-rich oil produced through advanced circular biorefining process, offering exceptional purity, stability, and palatability for pet supplements, with strong relevance for skin, coat, and joint support formulas. 
· Salmigo® Protect L60 – hydrolyzed salmon protein rich in bioactive peptides that support immune health, gut function, and nutrient absorption. 
· Salmigo® Active – helps support metabolism, sustained energy, and overall performance in companion animals. 

Cheryl Pasiut, President of Sales and Marketing, will be available on-site at Global Pet Expo to discuss applications, sustainability, and how this partnership enables pet brands to bring differentiated, premium wellness products to market faster. We look forward to connecting with media covering ingredient innovation, sustainability, and the future of functional pet nutrition.

Onsite Spokesperson: Cheryl Pasiut | cheryl@icelandirect.com | 914-879-1108

[bookmark: _Toc224568228]K9 Feline Natural
Booth #249 | www.k9felinenatural.com  

K9 Natural Launches Baked & Coated, a High-Meat, High-Protein Alternative to Traditional Kibble

K9 Natural, global pioneers in premium high-meat pet nutrition, announced the launch of Baked & Coated, an innovative dry dog kibble that delivers true high-meat, high-protein nutrition without compromise. This new offering represents a meaningful evolution in the super-premium kibble category, giving pet parents a better everyday nutrition solution that prioritizes premium animal ingredients alongside nutritionally optimized formulations.

The launch responds to growing consumer demand for higher-quality, less processed kibble options. The global premium dog food market is projected to reach $15.8 billion by 2033, with the super-premium dry food segment in the U.S. growing at 5-10% annually. Pet parents increasingly seek high-meat, protein-rich options that can serve as the foundation of their pet’s nutrition.

Traditional super-premium kibble typically offers between 25-35% protein and relies on rendered meat meals and conventional ingredients. Baked & Coated, however, delivers a high-protein recipe with 40% protein per cup, built on a clean, meat-first formula made with premium animal ingredients. The line launches with three recipes: Grass-Fed Red Recipe, featuring New Zealand beef and lamb; Cage-Free Poultry Recipe, featuring chicken and turkey; and Wild Ocean Fish Recipe, featuring sustainably caught salmon, herring, cod, and whitefish.

Baked & Coated features:
· 40% High Protein – Among the highest levels available in dry dog food to support strength, energy, and lean muscle.
· Premium Animal Ingredients First – The first eight ingredients are premium animal proteins, including New Zealand grass-fed beef and lamb, cage-free chicken and turkey, and sustainably caught fish.
· Grain-Free and Clean – Free from corn, soy, wheat, rice, meals, artificial preservatives, colors, or flavors.
· Superfood Enhanced, with New Zealand green-lipped mussels, kiwi fruit, cranberries, shiitake mushrooms, prebiotics, and postbiotics for whole-body health.
· Bone Broth Coated – Light, crispy baked bites finished with savory bone broth for flavor and nutrient retention.
· 100% Traceable – Full ingredient traceability to country of origin backed by supplier certifications.

Onsite Spokesperson: Shannon Kolarik | skolarik@naturalpetfoodgroup.com | 814-746-0012
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[bookmark: _Toc224568230]Lady N Tofu Cat Litter
Booth #3484 | www.ladynpet.com/us  

As automation, sustainability, and behavioral wellness reshape the North American cat litter category, Lady N is introducing a plant-based litter solution aligned with the next phase of cat care at Global Pet Expo 2026.

With smart litter box adoption accelerating and retailers responding to growing demand for eco-conscious alternatives to clay, Lady N presents a pea-fiber tofu litter formulated for performance in both traditional and automatic systems. The biodegradable formula delivers strong clumping, low dust output, reduced tracking, and is designed to dissolve in water‚ meeting modern performance expectations while supporting lighter-weight logistics and improved shelf efficiency for retailers.

Beyond material innovation, Lady N integrates botanical pheromone-infusion technology to support litter box acceptance and reduce stress-related behavioral challenges. By signaling environmental “safety” cues through plant-derived botanical extracts, the formulation is designed to support multi-cat households, cats adjusting to new homes or environmental changes, and behavior-sensitive settings‚ areas of increasing attention within behavior-focused pet care.

Positioned as a complete Smart Litter System, Lady N pairs its plant-based litter with the INFINITY Cat Litter Scoop, featuring patented 8-shaped precision sifting holes engineered for faster separation and reduced waste retention. Together, the litter and accessory platform emphasize compatibility with automated units, hygiene efficiency, and ease of daily maintenance.

Originally developed in Taiwan and now expanding across North America, Lady N is localizing its product strategy for U.S. retail conditions, smart litter infrastructure, and influencer-driven consumer education. As sustainability expectations continue to influence purchasing decisions and automation reshapes litter box routines, Lady N enters Global Pet Expo 2026 positioned at the intersection of plant-based performance, automation compatibility, and behavior-driven design‚ redefining the modern litter category.

Onsite Spokesperson: Sam Lee | team@ladynpet.com | 626-344-1400

[bookmark: _Toc224568231]Logical Brands, Inc.
Booth #3630 | www.playologypets.com 

Anivida™ Launches Science-Driven Canine Hydration Bowls Proven to Increase Water Intake

Anivida™ is introducing a new approach to canine hydration with its Canine Hydration Bowls, designed to help dogs drink more water naturally – no additives, supplements, or training required.

Grounded in veterinary science and animal behavior, the bowls are engineered around a dog’s most dominant sense: smell. Patent-pending technology encourages drinking by engaging canine olfaction, turning an everyday habit into an instinct-led behavior.

Independent testing conducted in collaboration with the Texas Tech University School of Veterinary Medicine found that dogs using Anivida™ Hydration Bowls consumed up to 31% more water compared to standard bowls.
Hydration plays a critical role in canine health, yet mild dehydration often goes unnoticed. Anivida’s solution fits seamlessly into daily routines, offering retailers a clear, science-backed wellness product with clear differentiation at shelf.

Anivida™ continues to focus on practical innovation – where smart design and validated science come together to support healthier pets, every day.

Anivida™ is a wholly owned brand of Logical Brands, Inc. of Nashville, TN.

Onsite Spokesperson: Christopher Brown | cbrown@logical-brands.com | 629-214-5204

[bookmark: _Toc224568232]LootPaw
Booth SU46 | www.lootpawpets.com  

LootPaw is introducing a smarter, more connected approach to pet care with its growing LootPaw ecosystem. The newly updated LootPaw Tracker helps pet parents stay connected to their pets through real-time location tracking and activity insights, offering peace of mind and a better understanding of daily routines.

Later this year, LootPaw will expand the ecosystem with the upcoming LootPaw Smart Pet Feeder, designed to work seamlessly with the tracker to support smarter feeding habits and more personalized pet care. Together, LootPaw’s devices aim to make caring for pets simpler, more intuitive, and more connected – bringing everyday pet routines into one easy-to-use experience for modern pet families.

Onsite Spokesperson: Annamarie Mazza | founders@lootpawpets.com | 727-501-3841

[bookmark: _Toc224568233]Love Nala
Booth #450 | www.lovenala.com  

In a world where pet parents seek only the best for their furry companions, Love, Nala stands out as a brand built on love, quality, and the inspiring journey of a little rescue cat who became a global sensation.

Founded by the humans behind Nala Cat, the most-followed feline on social media, Love, Nala is more than just cat food‚ it’s a commitment to premium, nutritionist-formulated meals made with responsibly sourced ingredients. Our recipes prioritize real proteins, essential nutrients, and zero fillers or artificial additives, ensuring that every cat receives the love and nutrition they deserve.

At Love, Nala, we believe that every cat should thrive, and that starts with what’s in their bowl. Whether it’s our protein-rich dry food, grain-free wet food, or functional treats, we make it easy for pet parents to nourish their cats with wholesome, high-quality ingredients.

Nala’s story – from shelter rescue to internet icon – reminds us why we do what we do: to help cats everywhere live healthier, happier lives. As we continue to grow, we invite cat lovers to join our mission and give their feline friends the very best.

Onsite Spokesperson: Varisiri | pookie@lovenala.com | 310-405-4252


	[bookmark: _Toc191894010][bookmark: _Toc224568234]M



[bookmark: _Toc224568235]Magic Carpet
Booth #4084 | www.magiccarpetusa.com/pages/for-pets 

As pet owners prioritize eco-conscious choices without sacrificing performance, Magic Carpet is proud to present a premium, American-made solution for modern pet care. At Global Pet Expo 2026, we are showcasing our Magic Carpet Kennel Liner and Feeding Station – a product line that redefines the standard for comfort, utility, and environmental responsibility.

Crafted from 100% recycled materials, our mats are designed for the conscientious pet parent and professional. Unlike thin, disposable liners that create unnecessary waste, the Magic Carpet utilizes a patented fiber formulation to provide a stable, durable surface that balances premium pet comfort with a functional, low-profile design. This slim silhouette ensures a seamless fit within crates, whelping boxes, or under feeding stations – making installation and cleaning a breeze without the bulk that often interferes with kennel doors or creates a clumsy footprint.

The Magic Carpet provides a soft, inviting surface for pets to rest on, all while acting as a high-performance barrier against messes. The material is engineered to be exceptionally absorbent, holding an incredible amount of liquid to keep the pet’s environment dry. Maintenance is as straightforward as the installation; our mats are hand-washable, allowing users to quickly refresh the surface for long-term use.

Every Magic Carpet product is proudly made in the USA, reflecting our commitment to high-quality domestic manufacturing and values. We invite media and influencers to Booth #4084 to experience the low-profile comfort and patented fiber technology of our mats firsthand!

Onsite Spokesperson: Frank Tilleli | ftilleli@bmpamerica.com | 716-383-6762

[bookmark: _Toc224568236]Muddy Mat
Booth #3403 | www.muddymats.com 

As Seen on TV Muddy Mat can now be sold in your store! We're debuting our exclusive, retail-only sizes at the 2026 Global Pet Expo! We’ll never sell these mats directly to our customers. They'll only be available in your stores.
 
Our retail-only Muddy Mats are 20x32 inches. They come in all of the same colors that our customers love. They're the same high quality as our regular mats that have a 4.6 star rating on Amazon.com with over 44,000 reviews. And now, you can sell this new, bigger size for less than we charge for our bestselling 19x30 inch mats. We'll even help you market them and send buyers to your stores.
 
Our goal is to build lasting partnerships. That only works if both sides win. So please visit us at Booth 3403. We'd love to meet you and give you a better feel for our company, our values, and our newest mats!

Onsite Spokesperson: Matthew Squillace | matt@catchcreation.com | 201-803-9487

[bookmark: _Toc224568237]Mycodog
Booth #1322 | www.seniordogstudy.com  

New Clinical Research Shows Functional Mushrooms May Help Dogs Age More Gracefully

More than 50% of pet-owning households now have a senior dog, and by age 15, over two-thirds show signs of cognitive decline. Until now, retailers and pet professionals had few evidence-based options to support cognitive aging beyond management and palliative care. That changed with the publication of the Senior Dog Study, a peer-reviewed clinical trial led by Carter Easler, Principal Investigator and Director of Research & Education at MycoDog and CBD Dog Health.

Presented at Global Pet Expo, the study evaluated functional mushrooms and adaptogens in real-world, client-owned senior dogs using caregiver surveys, wearable collar data, and exploratory biomarkers. The findings were compelling: 82% of dogs improved or stabilized in cognitive scores over the study period. Objective data also showed a 12% improvement in sleep efficiency and a ~45% reduction in nighttime rest interruptions, closely mirroring caregiver observations.

For retailers, this research marks a turning point in senior pet wellness. Functional mushrooms are no longer an emerging trend – they’re supported by published data that retailers, veterinarians, and pet professionals can confidently educate around.

At our booth, media and buyers can meet the research team and explore how this emerging evidence translates into retailer and veterinary education, staff training, and category-building tools designed to meet the growing demand for evidence-grounded senior dog solutions.

Onsite Spokesperson: Carter Easler | carter@mycodog.com | 917-346-2838
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[bookmark: _Toc224568239]Natoo Pet Foods
Booth #242 | www.natoopetfoods.com 

Guided by its “Better Pets. Better Planet™” philosophy, Natoo combines high-quality pet nutrition with measurable environmental and social impact. Developed for the U.S. market by PremieRpet, Brazil’s pioneer in super premium pet food, the brand crafts recipes with ethically sourced ingredients under strict safety and quality standards.
 
A Pet Sustainability Accredited Business and ClimatePartner certified company, Natoo works to reduce its environmental footprint by planting hundreds of eucalyptus trees annually and helping prevent 16,000 tons of CO2 emissions. As a Jaguar Friend company, the brand also supports conservation of the Pantanal wetlands and efforts to protect jaguars from extinction.
 
Additionally, Global Food Safety Initiative SQF certification underscores Natoo’s commitment to rigorous manufacturing and quality standards, while 100% of the brand’s packaging footprint is offset through recycling initiatives.
 
This year at Global, Natoo is showcasing Peanut Butter Flavor Crunchy Biscuits. The oven-baked, grain-free treats are made with real peanut butter, sweet potato, pumpkin, coconut oil, and added fiber to support digestive and immune health, skin and coat health, and oral care. Perfectly sized for small dogs yet suitable for all breeds, the Peanut Butter variety joins Natoo’s existing Crunchy Biscuits lineup, which includes Coconut & Mango, Oats & Berries, Sweet Potato & Pumpkin, and Oats, Banana & Honey. The brand also offers meal toppers and treats for both dogs and cats.

Onsite Spokesperson: Fernando Torres Maluf | ftm@premierpet.com.br | 773-805-9057

Nature's Own Pet Chews by Best Buy Bones, Inc.
Booth #2441 | www.naturesownpetchews.com 

The Family Protecting the Independent Pet Store

Why this 4th-generation Michigan family is saying "No" to Big Box and Amazon

While most pet brands are rushing to secure shelf space in corporate chains or chasing the next viral fad on e-commerce giants, one Michigan-based company is taking a stand for the "little guy."

Best Buy Bones, Inc. was incorporated in 2010 but born directly from the family’s independent retail stores. Today, they are doubling down on a business model that many consider extinct: The Independent Channel.

The family’s story began in 1963 in the retail sector. Sixty years later, they still own and operate independent pet stores, providing a "front-line" perspective most manufacturers lack. With four generations of industry expertise – and three generations active within the manufacturing side at Best Buy Bones – they understand that the best care for a pet comes from the local expert, not a corporate boardroom.

To protect these partners, they have implemented a strict Channel Integrity Promise:

Zero Big Box Presence: You won't find their all-natural treats in massive corporate chains. They believe in the specialized knowledge found only in local pet stores.

No Third-Party Online Sales: They refuse to sell through e-commerce giants, intentionally driving foot traffic back to the independent retailers who form the backbone of the pet community.

Transparency and Integrity
In an industry often clouded by vague sourcing claims, Best Buy Bones leads with transparency. As a family that grew up behind the retail counter, they know that integrity is the foundation of trust. Whether products are crafted in their Michigan facility or sourced through their strict quality program, their commitment to the independent retailer remains the priority.

The Story
· From Retail to Manufacturing: How sixty years in pet retail led to founding a manufacturing legacy.
· The "Independent-Only" Strategy: Why saying no to Amazon and Big Box is a vital business strategy in 2026.

Onsite Spokesperson: Arnold McIntyre | arnoldmcintyre@bestbuybones.com | 810-845-2279

NOPEE Indoor Dog and Cat Marking Prevention
Booth #1704 | www.doggienopee.com  

NOPEE is the only patented, permanent solution to indoor dog and cat peeing. Our product is revolutionary, pet and child-safe. Unlike other products on the market that require re-application (daily or more often), NOPEE bags are placed on the spot a pet has marked and are left there for the time pets need to stop revisiting the spot to pee. No re-application is needed. 

NOPEE utilizes a unique, layered, two-pronged approach in combining deodorizers and a fresh fragrance. This approach deodorizes the smells left behind by your pet and substitutes a fresh smell that your pet will be met with each time they pass through the area. This easy-to-use application, which requires no re-application, provides long-lasting and effective protection. NOPEE uses powders to dissuade pets from revisiting areas previously marked. The powders enable the NOPEE bag to stay effective from the moment it is removed from the plastic pouch and lasts for up to six months, protecting about a 3-foot radius. 

The bag is constructed using two layers of cloth, making the bag durable for the typical household. NOPEE’s two layers of cloth in each bag also makes the product durable for puppies to older dogs. Because there are powders within the bag, if pets pick up the bag, they will taste the powders, which are safe but unpleasant. The bags’ smell will deter pets from engaging as the fresh scent does not resemble the smell of pet toys.

NOPEE is sold for $11.99 retail. The price is considerably lower than sprays that become less effective as they dry.  Price comparisons reveal sprays retail between $13.99 and $17.99. NOPEE remains effective as soon as it is removed from the plastic pouch, stays effective for up to 6 months and protects approximately a 3-foot radius, and is safe for every member of the household!

Onsite Spokesperson: Glenn Lattz | doggienopee@gmail.com | 813-294-1436

NPIC, the Makers of Get Naked and N-Bone
Booth #1858 | www.npicpet.com  

Revolutionize Your Pet's Dental Care with Award-Winning Flossta! NPIC Pets proudly presents our groundbreaking Flossta dental chews at Global Pet Expo 2025, booth #1458. Experience the innovation that clinched the prestigious 2024 Pet Innovation Award of the Year and discover two new irresistible flavors: peanut butter and pumpkin.

Flossta's unique floss-like structure effectively cleans teeth and gums while naturally freshening breath, all without artificial ingredients. Now available in five mouthwatering flavors – including chicken, beef liver, and mint – Flossta ensures your furry friend's smile stays healthy and happy. Choose from convenient 1-count, 5-count, or 8-count packs to easily incorporate Flossta into your dog's daily routine. Natural herbs like parsley and fennel not only freshen your pet’s breath but also promote a healthier oral environment. By targeting hard-to-reach areas, Flossta reduces plaque and tartar buildup, keeping your dog's dental health in top form.

Join us at the Global Pet Expo in March 2026 to discover how Flossta is transforming pet dental care. Our team can't wait to share the story behind this award-winning product and its impact on canine smiles everywhere.

Onsite Spokesperson: Sam Chen | samchen@npiccorporate.com | 202-538-1208
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[bookmark: _Toc224568241]Open Farm
Booth #600 | www.openfarmpet.com  

Open Farm is a Certified B Corporation redefining premium pet nutrition through radical transparency, ethical sourcing, and science-backed innovation. As one of the fastest-growing pet food brands in North America, Open Farm sells direct-to-consumer and through more than 8,500 retail partners globally, meeting modern pet parents wherever they shop.

At Global Pet Expo 2026, Open Farm will debut 34 new products, including the launch of GoodGut, a breakthrough gut-health platform designed to support digestive balance and whole-body wellness in partnership with Lifeway. Developed with board-certified veterinary nutrition expertise on staff, GoodGut reflects the brand’s continued investment in functional nutrition.

From regenerative treats to third-party animal welfare standards and sustainable packaging initiatives, Open Farm continues to raise the bar for what pet parents can expect from the category. As consumer demand grows for wellness-forward, ethically produced pet food, the company is leading the shift toward purpose-driven products that deliver both performance and values.

Open Farm will have senior leadership, including its co-founders, on-site and available to speak with media and influencers about emerging trends in gut health, the humanization of pet wellness, the role of transparency in building brand trust, and what’s next for premium pet nutrition.

Onsite Spokesperson: Mark Sapir | mark@openfarmpet.com | 917-664-5713

[bookmark: _Toc224568242]Outback Bones
Booth #830 | www.marrowz.com.au 

Outback is debuting a patented collagen chew that gained international attention on Shark Tank Australia. Following a strategic merger with Marrowz, we’re accelerating U.S. expansion and bringing this high-protein, long-lasting innovation to market at Global Pet Expo.

Onsite Spokesperson: Ryan Miller | ryan@outbackbones.com | 760-533-6312

[bookmark: _Toc224568243]Outward Hound
Booth #4014 | www.outwardhound.com  

Nina Ottosson from Sweden, world-renowned expert in mental activation for pets, and inventor of puzzle games for dogs, cats and other pets, will be here to show her puzzles and talk about enrichment! Her latest puzzle is a Level 4, for doggie Einsteins!

Puzzle games are based on the natural instinct to hunt for food. Nina created the puzzle game category more than 35 years ago, and since then more and more people have realized the importance of mental activation. 

By exercising the pet’s mind and body, these unique treat puzzles prevent boredom and behavior problems, improve digestion and help strengthen the bond between pet parents and their fur babies.

Onsite Spokesperson: Lena Jacobs | lena.jacobs@outwardhound.com | +46 70 952 12 17
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[bookmark: _Toc224568245]PadsPass
Booth SU32 | www.padspass.com  

Pet travel is growing, but the paperwork is still stressful, fragmented, and easy to get wrong. PadsPass is a Digital Pet Passport app designed to help pet parents organize critical health and travel documents in one secure place, stay on top of destination requirements, and prepare confidently for upcoming trips.

At Global Pet Expo 2026, PadsPass will showcase the platform and its approach to making pet travel readiness easier for everyday pet parents, while also creating new opportunities for the pet industry to support compliant travel. Attendees can see a live demo of how pet profiles, document storage, and travel prep workflows come together in a simple mobile experience.

PadsPass will be exhibiting in the Startup Pavilion and is available for on-site interviews to discuss:

· Why pet travel compliance is still confusing for consumers
· Where the biggest breakdowns happen (documentation, timing, changing requirements)
· How digital tools can reduce stress and improve readiness
· What pet brands, veterinary teams, and travel-related partners can do to better support traveling pet families

Media and creators are invited to stop by for a quick demo, product walk-through, and conversation on what’s next in the pet mobility space, and to enter our giveaway at the booth for a chance to win a roundtrip flight to Bermuda with BermudAir.

Onsite Spokesperson: Lauren Anders Brown | lauren@padspass.com | 551-427-2914

[bookmark: _Toc224568246]PawReady
Booth #5904 | www.pawready.com  

Despite 71% of U.S. households owning pets, only 2% of owners brush their pet's teeth daily. The result? Over two-thirds of pets develop periodontal disease by age three. At this year's Global Pet Expo, Paw Ready (Booth #5904) is proving that oral hygiene doesn’t have to be a struggle.

Winner of the "Best in Show" New Products Showcase Award, Paw Ready is transforming the industry with its patented, stress-free dental solutions. Our innovation centers on the BiteBlock, a first-of-its-kind tool made of natural rubber that gently holds a pet’s jaw open. This simple yet brilliant design protects the owner’s fingers while providing clear visibility and access to hard-to-reach molars.

Why Paw Ready is the 2026 Game-Changer:

· The BiteBlock: Eliminates the "battle of the brush," making the process safer and significantly faster for both pet and parent.
· BrushMate Toothbrush: Features an ergonomic dual-ended design with angled bristles and a built-in tongue cleaner to tackle odor-causing bacteria.
· Enzymatic Toothpaste: A natural, pet-approved formula (available in flavors like Banana-Mint and Bacon-Cheese) that breaks down plaque without the mess.

Paw Ready isn't just selling a toothbrush; we are solving the #1 barrier to pet dental health: compliance. Please schedule a brief interview with our CEO, Gary Vilinsky, at the Orange County Convention Center (March 25-27) to demonstrate how these tools are setting a new benchmark for the "Store of the Future."

Onsite Spokesperson: Gary Vilinsky | gary@keenproductsinc.com | 416-526-7469

[bookmark: _Toc224568247]PAWBIO
Booth #1713 | www.pawbiopet.com  

Pawbio, a U.S.-focused pet wellness brand inspired by human superfood culture, is debuting its flagship Acai Pet Mousse at Global Pet Expo 2026. Leveraging the massive “Superfood” trend and validated by millions of views on TikTok, along with a growing Instagram community of 83,000 followers, the Acai Pet Mousse is the first-of-its-kind functional topper designed to bring antioxidant-rich acai, immune support, and radiant coat benefits to pets’ daily meals.

Crafted for wellness-conscious pet owners, this visually distinctive, shelf-ready product bridges functional nutrition with viral social media appeal, offering retailers a high-margin, innovative solution. Media representatives can experience the product firsthand through live tastings, product demos, and interactive booth presentations throughout the show.

Pawbio’s booth will feature educational materials highlighting the science behind the superfood formulation and the inspiration from human wellness trends. The company is available for on-site interviews with key spokespersons to discuss pet nutrition innovation, emerging superfood trends for pets, and the growing influence of social media in pet product adoption.

This opportunity offers journalists and influencers the opportunity to cover a first-of-its-kind product at the intersection of pet wellness, social media trends, and functional nutrition, backed by a brand already generating consumer buzz across TikTok and Instagram.

Onsite Spokesperson: Yu Feng | fy767777931@gmail.com | 626-321-7571

[bookmark: _Toc224568248]Penthouse Paws
Booth #4774 | www.penthousepaws.com  

At this year’s Global Pet Expo at the Orange County Convention Center, Penthouse Paws is redefining what luxury pet care looks like in the age of artificial intelligence.

Founded in Los Angeles in 2023, Penthouse Paws was built on a simple belief: pets deserve smarter technology without complicated subscriptions or barriers. At Booth 4774, the company will debut its newest AI-powered Smart Max feeders, alongside its rapidly growing ecosystem of connected pet products.

The new AI Smart Max feeders combine intelligent portion control, real-time HD camera monitoring, two-way audio, and behavioral tracking insights – all through a complimentary app with no monthly subscription fees. Designed for modern pet parents who want visibility, control, and peace of mind, the Smart Max line reflects a broader shift toward proactive, tech-enabled pet wellness.

Penthouse Paws will also showcase Litter IQ, its advanced self-cleaning litter system featuring UV sanitation technology and a built-in 4K camera, as well as its premium grooming wipe collection for dogs and cats.

“We don’t see ourselves as just a pet tech brand,” says Nick Mikhail, Founder & CEO. “We’re building a smarter, more elevated everyday experience for pets and the people who love them.”

Fresh off a standout showing at CES in Las Vegas, Penthouse Paws continues to position itself at the intersection of luxury design and intelligent functionality.

Media are invited to visit Booth 4774 for live demonstrations, product previews, and one-on-one interviews.

Onsite Spokesperson: Nick Mikhail | nick@penthousepaws.com | 818-602-7866



Pet Playgrounds Non Electric dog fence
Booth #2481 | www.petplaygrounds.com  

Have you and your dog(s) dreamed of a dog fence? Imagine opening your back door and letting your dogs run free – it’s a magical and life-changing experience for everyone involved. Over the past 15 years, we have helped thousands of dog owners make this happen, and we’ve seen many happy, healthy dogs as a result.

From our experience with thousands of dogs, we’ve gained valuable insights into the best types of fences. We are excited to share this knowledge with you. Our focus is solely on providing real dog fence solutions that simplify this important decision. We offer secure and affordable fencing options that cater to any situation, ensuring you have the answers, experience, and support needed to make it happen.

Our dog-specific fences have been tested and proven effective for over 15 years. We continually improve our materials and methods to offer excellent protection against digging, chewing, and climbing. We provide four levels of security designed to accommodate your dog’s size, breed, and property requirements. Let us help you quickly and affordably transform your yard into a private, secure dog park without obstructing your view. Moreover, trainers often recommend exercising your dog before a training session, as this can enhance their focus and calmness. Engaging in a brief physical activity – such as an off-leash run, a patrol of the backyard, or a game of fetch – can help release pent-up energy and reduce anxiety, making training more manageable, enjoyable, and successful. Remember, the exercise and freedom are the real rewards!

Onsite Spokesperson: Victor Boemmels | victor@petplaygrounds.com | 203-988-1617

Pet Sustainability Coalition
Booth #642 | www.petsustainability.org  

The Pet Sustainability Coalition (PSC) is proud to return to Global Pet Expo with the PSC Sustainability Pavilion, the pet industry’s premier destination for sustainability education, innovative product discovery, and connection.

Located in the heart of the Natural Section, home exclusively to PSC Accredited Companies, the Sustainability Pavilion brings together the industry’s most forward-thinking companies across the supply chain. Designed as a central hub for learning and collaboration, the Pavilion offers attendees a unique opportunity to explore sustainable products, learn tangible sustainability solutions, and engage in meaningful conversations shaping the future of the pet industry.

“Sustainability has become a core business strategy for the pet industry,” said Jim Lamancusa, CEO of PSC. “We created the Sustainability Pavilion as a space for brands, retailers, buyers, and suppliers to have honest conversations, learn from real-world examples, and walk away with ideas they can actually put into practice.”

Throughout Global Pet Expo’s Global Learning Series, PSC will host short, high-impact sessions at the Pet Sustainability Stage focused on packaging innovation, the business case for sustainability, responsible sourcing, novel ingredients, measuring environmental footprints, and leadership lessons in real-world implementation. Featured speakers include leaders from American Packaging, ADM, Corbion, Harvest Insights, Novachem, and Kinn Inc.

The Pavilion also features Sustainability Innovation Kiosks showcasing emerging materials, packaging solutions, and sustainability services, along with two Sustainability Happy Hours designed to foster collaboration across retailers, brands, buyers, and suppliers.

Onsite Spokesperson: Alex Flynn | aflynn@petsustainability.org | 303-562-7785

[bookmark: _Toc224568249]Pet Vet Products
Booth SU25 | www.petvetproduct.com  

Veterinarian-founded Pet Vet Products, LLC will debut its newest innovations under the PetVet Medic® line at Global Pet Expo 2026: an Antibacterial Wound Wash, Healing Hydrogel, and a patent-pending Flavored Activated Charcoal formula designed specifically for pets.

Created by Dr. Leah Hill, DVM, who brings more than 26 years of small animal medical experience and founded a 24/7 emergency clinic, the new wound care system is designed to support safe, effective at-home first aid. The antibacterial wound wash helps cleanse cuts, abrasions, hot spots, and minor skin irritations, while the companion hydrogel helps maintain a moist healing environment to support skin recovery.

Addressing one of the most common emergency scenarios veterinarians see – toxin exposure – PetVet Medic®’s patent-pending Flavored Activated Charcoal was developed to improve palatability and compliance during urgent situations, helping make first-aid intervention more practical while reinforcing that veterinary follow-up remains essential.

In addition to its newest innovations, Pet Vet Products offers comprehensive Pet First Aid Kits and the Pet Vet First Aid Guide, a veterinarian-authored resource designed to educate pet owners on recognizing emergencies and responding appropriately.

As pet owners increasingly seek medically guided, preventative solutions, Pet Vet Products bridges the gap between home response and professional care. The brand emphasizes safety, education, and preparedness‚ bringing clinical insight to retail shelves.

Dr. Hill will be available on-site to speak about the rise in pet safety awareness, the evolution of at-home first-aid solutions, and how veterinary-founded innovation is shaping the future of pet health products.

Onsite Spokesperson: Dr. Leah Hill | drhill@petvetproduct.com | 831-250-3808

[bookmark: _Toc224568250]PetAg
Booth #4201 | www.petag.com 

Pet parents are increasingly focused on proactive, everyday wellness solutions that go beyond basic treats. PetAg, a trusted leader in pet nutrition for nearly 90 years, is expanding its iconic Dyne line with the launch of Dyne Chews, a new collection of functional soft chews designed to support dogs’ health and vitality at every life stage.

Dyne Chews bring together PetAg’s science-backed approach with the convenience and palatability today’s pet parents expect. Each chew is formulated with targeted ingredients at effective levels to support key wellness needs, making daily supplementation simple and enjoyable for both dogs and their owners. The line includes formulas focused on digestion and immunity, joint health and mobility, energy and endurance, and calming support, addressing some of the most common concerns pet parents face.

What sets Dyne Chews apart is the thoughtful formulation behind each product. Ingredients are carefully selected and veterinarian-informed, with a focus on supporting whole-body wellness rather than quick fixes. From probiotics and prebiotics that help promote gut health, to joint-supporting ingredients like collagen and green lipped mussel, to calming botanicals that help dogs manage everyday stressors, each chew is designed to fit seamlessly into a dog’s daily routine.

The launch of Dyne Chews reflects a growing shift in pet care toward functional, treat-like supplements that mirror trends seen in human wellness. Pet parents want products that are easy to give, enjoyable for their pets, and rooted in credible nutrition science.

Onsite Spokesperson: Jonathan Ochoa | zwang@5wpr.com | 505-903-9670

[bookmark: _Toc224568251]PetHSA
Booth SU26 | www.pethsa.com  

As veterinary costs rise and pet ownership increasingly strains household budgets, PetHSA is launching a new financial planning platform designed to make pet care more predictable and accessible.

While only about 4% of U.S. pets are insured, millions of families still face unexpected medical expenses. One in five pet owners carries at least $2,000 in pet-related debt, and many report delaying or declining care due to cost. PetHSA was built for the majority of households who want to plan ahead‚ but lack the right tools.

The platform combines breed-based cost forecasting, personalized savings guidance, curated marketplace discounts, and integrated crowdfunding support in one unified experience. Rather than reacting during emergencies, pet parents can proactively model lifetime care expenses and set aside funds over time.

PetHSA’s broader mission is to reduce financial-driven euthanasia and help more families keep pets in loving homes.

Launching publicly in 2026, the company sits at the intersection of fintech and pet care, with future plans to integrate employer benefits and automated savings tools. As younger generations spend significantly more on pets than previous cohorts, structured financial planning is emerging as a new layer of responsible ownership.

PetHSA leadership will be on-site at Global Pet Expo 2026 to discuss the launch and the evolving economics of companion animal care.

Onsite Spokesperson: E. Garrett Bewkes | gbewkes@pethsa.com | 203-858-9511

[bookmark: _Toc224568252]PetPax Co.
Booth SU5 | www.petpaxco.com 

At Global Pet Expo, PetPax Co. is introducing a new way to think about pet supplements. Instead of another chew, powder, or pill, PetPax has developed SupplaMelts, a fast-dissolving oral thin film designed to sit in a dog‚Äôs cheek pocket for simple, efficient delivery. The format is built around one core insight: wellness only works if pet parents can actually administer it consistently.

Founded by two dog dads frustrated by how difficult routine supplementation had become, PetPax began as a Babson College class project and has since grown into a revenue-generating brand with two products on the market, ZenMelts for calming support and DentalMelts for oral health. In 2026, the company was named a Purina PetCare Innovation Prize winner, signaling industry recognition for its differentiated delivery platform and compliance-driven approach.

SupplaMelts are designed to support efficient absorption through the oral mucosa, helping bypass digestive breakdown and making administration fast and stress-free. The result is a format that aligns with modern pet parenting: low-calorie, routine-friendly, and easy to use.

PetPax is not building a single product. It is building a scalable delivery platform poised to expand across additional wellness categories and companion animal species. As pet parents increasingly seek science-backed solutions that fit into real life, PetPax is positioning itself at the intersection of compliance, convenience, and preventative care.

Media are invited to visit the PetPax booth to see the format in action and speak with the founders about the future of compliance-driven pet wellness.

Onsite Spokesperson: Anthony Gatti | anthony@petpaxco.com | 617-221-5782

[bookmark: _Toc224568253]Pisces USA
Booth #4043 | www.piscesusa.com  

Plant Pod by Pisces USA

Live aquarium plants have long required dedicated tanks, ongoing maintenance, and significant labor – creating shrink, pest risks, and operational challenges for retailers. Plant Pod by Pisces USA introduces a new retail model: live aquarium plants with no tanks, no maintenance, and no shrink.

Shelf-stable, sterile-grown, and pest-free, Plant Pod allows retailers to merchandise live aquatic plants directly from standard shelving. The result is reduced labor, lower loss, and simplified in-store execution –  while still delivering healthy, ready-to-plant specimens for hobbyists.

Known for its natural substrates and aquascaping solutions, Pisces USA developed Plant Pod to modernize one of the most labor-intensive categories in aquatic retail.

At Global Pet Expo 2026, Pisces USA will showcase how this innovation may reshape live plant merchandising for pet retailers nationwide. Spokesperson available on-site for interviews at Booth 4043.

Onsite Spokesperson: Sadie Kent | sadie@piscesusa.com | 424-385 4294

[bookmark: _Toc224568254]PupGrade
Booth #3464 | www.pupgrade.com  

PupGrade is a mission-driven pet wellness brand built on one simple goal: helping dogs live happier, healthier lives. For us, that commitment doesn’t stop at what’s inside the supplement jar; it extends to the communities and shelters that care for dogs every day.

Founded in 2017 by pet lovers and owners, PupGrade creates great-tasting soft chews that make daily wellness easy and enjoyable for dogs of all ages. From the beginning, we’ve believed that real impact goes beyond the product itself. Showing up for dogs who need it most, especially those still waiting for their forever homes, has always been part of who we are.

That consistent focus on dog wellness and giving back has helped fuel PupGrade’s growth from a small startup into an international company serving pet parents worldwide. As we’ve grown, we’ve stayed committed to putting dogs first and using that growth to expand our impact.

We actively partner with shelters and animal welfare organizations, including the Humane Society of Pinellas and the Tampa Bay SPCA, supporting their work through product donations, sponsorships, volunteer efforts, and hands-on community events. You’ll often find us at adoption events, providing free supplements to newly adopted dogs while helping shelters connect with future pet parents. It’s not just about giving back; it’s about helping adopters understand the value of proactive wellness from day one.

Community involvement is woven into our biggest brand moments as well. Whether we’re sponsoring events like the Humane Society of Pinellas Walk for Whiskers or celebrating company milestones, we use these moments to give back and amplify our impact.

At our core, everything we do comes back to helping dogs live healthier lives. Whether supporting aging dogs through daily supplements or helping shelter pets start their next chapter feeling their best, we’re committed to making wellness accessible, meaningful, and rooted in compassion.

At Global Pet Expo 2026, we’re excited to share how a dog-first mission and a long-term commitment to wellness can grow alongside a brand without ever losing heart.

Onsite Spokesperson: Alexandria Suddreth | alexandria.suddreth@wholesomegoods.com 

[bookmark: _Toc224568255]Pync Inc,
Booth SU42 | www.pync.com  

iF Design Award 2026 Winner Pync Introduces a Smart Collar to Redefine Behavioral Awareness in Pet Care.

Winner of the 2026 iF Design Award in the Leisure / Lifestyle category and selected to exhibit within the Startup Pavilion at Global Pet Expo 2026, Pync (Pet + Sync) is unveiling a new approach to smart pet technology – one focused not just on tracking, but on understanding.

Pync’s wearable smart collar introduces a real-time behavioral interface that converts complex data into an intuitive visual experience. Rather than navigating charts or raw metrics, pet parents can instantly understand shifts in their pet’s state‚ whether calm, active, or subtly out of routine.

Built on adaptive, AI-driven modeling, Pync learns each pet’s unique behavioral patterns over time. Small deviations become more visible, helping owners recognize changes earlier and respond with greater confidence. The goal is to move beyond reactive monitoring and toward proactive, everyday awareness.

Designed for comfort, daily wearability, and customizable style, the collar blends seamlessly into modern pet lifestyles while delivering continuous insight through its companion app.

With initial production completed and U.S. deployment underway, Pync represents a new evolution in pet tech‚ transforming data into meaningful understanding and bringing preventative behavioral awareness into daily care.

Co-founder & CEO Varin “Claire” Trisopa will be available on-site for media interviews to discuss consumer technology innovation, design-led development, and the future of proactive pet wellbeing.

Onsite Spokesperson: Varin Trisopa | varin@pync.com | 929-613-9982
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[bookmark: _Toc224568257]RAWS Natural Pet Food
Booth #527 | www.rawznaturalpetfood.com  

RAWZ Natural Pet Food is a family-owned company built on three generations of pet nutrition expertise and a deeply rooted commitment to giving back. Founded in 2015 with the mission to create “the next best thing to feeding raw,” RAWZ develops minimally processed, high-meat recipes using natural alternatives to highly processed ingredients.
 
Since its inception, the company has pledged to donate 100% of profits (after taxes and reserves) to cat rescues, service dog programs, and spinal cord and traumatic brain injury initiatives, totaling more than $4.125 million to date.
 
This year, RAWZ is introducing two new innovations. The first is RAWZ 10+ Essentials Dry Food for Cats, featuring a 10 + 10 + 10 formulation approach: 10 animal proteins, 10 superfoods, and 10 targeted health benefits. Available in Turkey, Salmon & Dehydrated Salmon and Fish & Dehydrated Fish recipes, the formulas are crafted with whole-food animal proteins and contain no turkey or chicken meal.
 
The brand is also highlighting its Air Dried “Just for My Small Dog” Food, designed specifically for small breed dogs across all life stages. Gently air-dried to help preserve nutrients, the recipes are made with 96% meat and organ meat and are synthetic-free. The line includes Beef, Chicken, and Lamb varieties and features RAWZ’s proprietary Optifiber™ Complex to support digestive health.

Onsite Spokesperson: Janet Scott | janet.scott@rawznaturalpetfood.com | 603-490-6853

Robopac USA
Booth #5483 | www.robopacusa.com 

Established in 2001, Robopac USA is the North American branch of Robopac, one of the world’s largest end-of-line packaging equipment manufacturers. We provide the industry’s most comprehensive portfolio of configurable machinery designed to stretch wrap, pack, palletize, erect, and seal virtually any product.

At this year’s Global Pet Expo, Robopac USA will demonstrate advanced automation solutions engineered specifically for the pet food industry, where throughput, package integrity, and efficiency are critical. Pet food manufacturers face growing demand, labor challenges, and the need to protect heavy and irregularly shaped loads‚ making reliable end-of-line automation more important than ever.

Featured solutions include the Sotemapack WA 20 wrap-around case packer, designed for high-speed, precise case packing with excellent flexibility for multiple SKUs and package formats. Its compact footprint and efficient operation make it ideal for pet food producers seeking to scale without sacrificing floor space.

Robopac USA will also highlight the Robot S7 portable stretch wrapper, a versatile and cost-effective solution for stabilizing pallet loads. The Robot S7 delivers consistent containment force, reduces film consumption, and adapts easily to varying load sizes‚ making it well-suited for bagged pet food, cartons, and mixed-load pallets.

With decades of global experience and a strong North American presence, Robopac USA helps pet industry manufacturers improve efficiency, reduce product damage, and maintain consistent packaging quality. We invite media attending Global Pet Expo to visit our team to see how end-of-line automation is evolving to meet the demands of the pet industry.

For interviews, demonstrations, or additional information, please contact us.

Onsite Spokesperson: Derek Jones | djones@robopac.com | 678-908-7909

[bookmark: _Toc224568258]Rooted Owl®
Booth #4086 | www.rootedowl.com  

At Rooted Owl®, we’re redefining pet health – with science-backed, high-potency formulas designed for optimal absorption, true adherence, and clean-label integrity.

Rooted Owl® offers two product lines:
· A Supplement Line – condition-specific capsules made with highly concentrated natural extracts
· A Hemp Line – calming and mobility support using USDA-certified organic hemp extracts

We do more with less: our minimalist formulas use only what’s necessary – no fillers, just natural active ingredients at the highest concentrations, supported by clinical research and delivered in superior formats. The result? Minimal, easy intake and better outcomes.

Each product in our supplement line is vet-formulated, condition-specific, and developed to meet the same standards of care we expect for ourselves. We use only clinically supported natural ingredients, with no fillers, no flavor enhancers, and no unnecessary additives.

Our minimalist formulas deliver high concentrations of active ingredients in microdose capsules, designed for controlled release in the gut ‚Äî ensuring superior absorption compared to powders, treats, or liquids.
The result: minimal intake, maximum results, and most importantly, consistent adherence – thanks to a format that pets actually accept and professionals can rely on.

For our CBD product line, we use 100% USDA-certified organic hemp from a sun-grown, family-owned farm in Kentucky, delivering some of the highest concentrations of cannabinoids available – including CBD and CBG. Select formulas are enhanced with Ashwagandha, a clinically studied adaptogen that promotes emotional balance and helps pets manage stress and change.

All products are manufactured in a GMP-compliant facility to ensure the highest standards of quality, consistency, and safety.

For today’s conscious pet parents –the ones who read labels and expect the same standards for their pets as they do for themselves – we offer human-grade quality, full transparency, and trusted science in every product.

Because in pet health, efficacy matters.

Onsite Spokesperson: Frank Passanisi | frank@rootedowl.com | 440-541-8302

[bookmark: _Toc224568259]Ruff Liners
Booth SU44 | www.ruffliners.com  

Our mission is to create the best protective gear for pets traveling in trucks and SUVs, focusing on safety, comfort, and convenience. We strive to design products that make road trips and daily commutes stress-free for pet owners while ensuring pets are secure and happy.

No other back seat cover on the market has door protection that attaches to the door panel and is all part of the main cover.

Ruff Liners for Ruff Dogs. Our car seat protector for dogs of any size and breed lets fur parents and beloved pets enjoy more adventures and make more memories together.

Onsite Spokesperson: Brandon Himmel | brandon@ruffliners.com | 858-380-6212
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[bookmark: _Toc224568261]SATELLAI
Booth #4778 | www.satellai.com  

SATELLAI Brings Multimodal “Digital Twin” AI to Global Pet Expo 2026 with Award-Winning Collar Go

At Global Pet Expo 2026, SATELLAI will showcase Petsense™ AI – the world’s first multimodal “Digital Twin” intelligence platform for pets – now powering the new SATELLAI Collar Go.

Recently unveiled at CES and recognized as a Best of CES 2026 winner in the pet technology category, SATELLAI is redefining pet wearables by moving beyond tracking into proactive health intelligence.

Petsense™ AI transforms behavioral signals, biometric data, and environmental inputs into a living digital health profile for each pet. By combining activity patterns, sleep quality, location, and breed-specific baselines, the system can detect subtle behavioral shifts and flag potential health risks earlier than traditional observation alone.

The technology is enhanced by a large-model, RAG-powered knowledge engine that allows pet owners to ask natural language questions such as “Is my dog acting normally?” or “How is my pet feeling today?”‚ delivering real-time, data-backed insights.

These capabilities are delivered through the all-new SATELLAI Collar Go, built for adventure and accessibility. Key features include:
· 15-day battery life
· Real-time global GPS tracking with Safe Zone alerts
· Rugged IP68 waterproof design with built-in starlight
· Native support for Petsense™ AI health insights

Priced at $79.99, Collar Go makes predictive AI pet care accessible to a broader audience without premium hardware pricing.

Founder & CEO Mark Mao will be available on-site at Global Pet Expo 2026 for media interviews to discuss the future of AI-driven pet wellness, digital twin modeling, and how predictive intelligence is reshaping the $150B global pet industry. Press kit available upon request.

Onsite Spokesperson: David Teaster | david@satellai.com | 0086 187 1877 1956

Scratch Square pet DBA De’Vora
Booth #2511 | www.devora.us  

At Global Pet Expo 2026, we are proud to introduce three brand-new innovations from De’Vora – launching publicly for the very first time on the industry’s biggest stage.

We created the self-trimming nail care category, and we continue to lead it. At De’Vora, we are the inventors of patented scratch-based toys that empower pets to safely trim and file their own nails through natural play. What began as a solution to one of the most stressful parts of pet ownership has grown into a movement toward safer, enrichment-based self-care.

After appearing on Shark Tank and being featured live on QVC, we saw firsthand how deeply this problem resonates with pet parents everywhere. The response validated what we already knew: pets deserve a safer, stress-free alternative to traditional nail clipping.

At Global Pet Expo 2026, we are unveiling three breakthrough products that expand our patented scratch-to-file technology into new categories and enhanced formats. These innovations build on our proven platform with improved durability, expanded sizing, and elevated enrichment features – designed to serve more pets, more breeds, and more households than ever before.

We are not simply introducing new products – we are continuing to define a category we invented.

We invite media to visit us at booth 2511 for exclusive first looks, live demonstrations, and interviews. There is no better place than Global Pet Expo to showcase what’s next in pet self-care innovation.

We are De’Vora – where play meets purpose.

Onsite Spokesperson: Debra LoFranco | scratchsquare@gmail.com | 609-277-4808

[bookmark: _Toc224568262]Shepherd Boy Farms
Booth #854 |  www.shepherdboyfarms.com 

Shepherd Boy Farms, the family-owned manufacturer of freeze-dried, farm-to-table, dog and cat food and treats, proudly announces the launch of its newest premium offering: Lobster & Organic Coconut Freeze-Dried Treats. This unique, two-ingredient recipe delivers bold flavor, clean nutrition, and irresistible appeal for dogs and cats alike.

Made with lobster sourced off the Pacific Coast of California and organic coconut flour, the new treat is designed to excite pets’ senses while supporting their overall wellness. The naturally rich aroma of lobster makes it instantly enticing, while organic coconut flour contributes fiber and healthy fats to support digestion and skin health.

“Pet parents want transparency, quality, and ingredients they can trust,” said Ashton Hood, Founder and CEO of Shepherd Boy Farms. “These Lobster & Organic Coconut treats are made in the USA, creating a clean, protein-rich treat pets go wild for.” 

Why Pet Parents Love It:
· Single-Source Protein: Lobster provides high-quality protein to support muscle health and sustained energy
· Organic Coconut Flour: A natural source of fiber and healthy fats for digestive health and skin support
· Freeze-Dried Goodness: Preserves flavor and nutrients without additives or preservatives
· Simple and Pure: Made with only two premium, wholesome ingredients for a treat you can trust

Perfect as a training reward, meal topper, or special snack, the Lobster & Organic Coconut Freeze-Dried Treats offer a luxurious way for pet parents to reward their pets while staying true to clean, minimal ingredients.

Onsite Spokesperson: Ashton Hood | ashton@shepherdboyfarms.com | 317-660-2261

[bookmark: _Toc224568263]ShinieSmooch
Booth SU43 | www.shiniesmooch.com  

"I Wish Dogs Could Brush their Own Teeth."  That simple thought sparked the creation of ShinieSmooch.

Founded by pet parent Lauren McEnery, ShinieSmooch was born from a personal frustration:  finding a dental treat for her dog Lexi that was both effective and made with ingredients that she truly trusted.  Lauren wanted a 100% natural solution that targeted bad breath, supported healthy teeth and gums and was something Lexi would actually be excited to eat.  Unable to find what she and Lexi were looking in a dog dental treat, Lauren began developing her own recipe in her NYC kitchen.  

The result was ShinieSmooch’s Be Shinie Bones – a convenient, USA-made, 100% natural and gluten-free dog dental treat designed to make pet dental care simple, effective and enjoyable for both pets and their pet parents.  

ShinieSmooch’s mission is to bring awareness to pet dental health and to help make pet dental care as routine as our own.    

"Because their dental health is just as important as yours!" - Lauren McEnery, Founder

Onsite Spokesperson: Lauren McEnery | lauren@shiniesmooch.com | 917-882-8599

[bookmark: _Toc224568264]Skout’s Honor
Booth #2609 | www.skoutshonor.com 

Skin care isn't just for humans anymore... pets have skin too! That's why we work hard to make sure our products are not only clean, but also hydrate and support our pets’ sensitive skin. Our new HydroClear™ collection, featuring Hyaluronic Acid, brings one of the most popular technologies in human skin care to pet skin care. Additionally, we've officially become B-Corp Certified!

Onsite Spokesperson: Shayne Cole | shayne@skoutshonor.com | 619-776-9917

[bookmark: _Toc224568265]Spawritual
Booth SU37 | www.spawritual.com 

Spawritual is a patent-pending automated dog paw-washing mat designed to stop muddy paws at the door – before they ever reach the house.

Created by a mother of two and full-time casino dealer, the first working prototypes were built in her garage while recovering from breast cancer treatment. Spawritual was born from a universal frustration: every dog owner knows the chaos of wet, dirty paws after walks, parks, or rainy days.

Instead of lifting dogs into sinks or wrestling them in tubs, Spawritual integrates gentle water jets directly into a durable mat. As the dog walks across it, mud and debris are rinsed from their paws in seconds, turning paw cleaning into a seamless part of the “coming home” routine.

The product features a patent-pending internal water-channel system designed for durability, quiet operation, and simplified construction. It is designed for residential homes, apartments, and pet-friendly spaces where cleanliness and convenience matter.

Spawritual is making its official debut at Global Pet Expo 2026 and represents the launch of a founder-built startup transitioning from garage prototype to market-ready product. The company is currently seeking media coverage, retail partnerships, and early distribution opportunities.

Onsite Spokesperson: Gihane Duchaine | gihane16@gmail.com | 305-965-4939

[bookmark: _Toc224568266]Springer/Springland Pets
Booth #1300 | www.springlandpets.com 

Our dogs aren't just pets. They're family. They're the ones waiting at the door when you get home, curling up next to you after a long day, and turning ordinary moments into something worth remembering. That's exactly why Shannon founded Springland.

Born from a simple but powerful belief that good design should bring people and their dogs closer together, Springland was built to solve the real, everyday friction that gets in the way of those moments. Not with gimmicks or overcomplicated gadgets, but with thoughtful, intentional products that just work.

As a women and family-owned company, we know firsthand what it means to juggle a full life while trying to be present for the ones you love, including the four-legged ones. We've felt the frustration of products that promise a lot and deliver little. So we set out to do something different: design with purpose, build with care, and create solutions that give you back the thing you can't buy more of. Time.

Every product we make starts with a question: does this make life with your dog simpler, better, more joyful? If the answer isn't a clear yes, we go back to the drawing board. That commitment to quality over quantity is baked into everything we do, from the materials we choose to the problems we decide are worth solving.

Springland isn't just a brand. It's a philosophy that the bond between dogs and their humans deserves to be protected, nurtured, and celebrated. That fewer, better things create more space for real connection. Because at the end of the day, your dog isn't waiting for the next big thing. They're just waiting for you.

That's what Springland is here for.

Onsite Spokesperson: Shannon Ross | shannon@springlandpets.com | 954-646-9673

[bookmark: _Toc224568267]Squishface
Booth #732 | www.squishface.com  

Squishface is a line of naturally-based skin care for dogs that delivers results, and by helping dogs, we create happy humans. Millions of dogs suffer from skin problems such as irritated and stinky wrinkles, tear stains, dry, cracked noses, and raw paws - especially wrinkly, Squishface breeds! 

Pet parents are frustrated. Groomers are frustrated. Vets are frustrated.

And retailers are stuck recommending products that are harsh, expensive, and often include potential allergens.

Tiffany, the owner of Squishface, adopted an English Bulldog, Milo, with no idea that irritated wrinkles and dirty tear stains were even a thing. Assuming a solution already existed, she quickly learned that wasn’t the case.  After extensive research, hours on Pinterest, and multiple DIY suggestions, nothing worked. So, she became determined to create a solution. 

Although Squishface is great for all breeds, we pride ourselves on being the only brand focused on serving this particular audience and their wrinkly, sensitive skin needs.

Our naturally-based, over-the-counter products are safe for everyday use. They are gentle, non-medicated, and all of the ingredients are lick-safe! Not only are these products effective, they are also MUCH cheaper than a vet visit. 

Our line tackles nose-to-tail grooming with our Wrinkle Paste, Wrinkle Wipes, Nose Balm, Ear Wipes, Accessories, and last but not least, our newest launch- Toe Paste! 

We would love to connect with you. Find us at the Global Pet Expo booth #732.

Onsite Spokesperson: Leah Angelos | leaha@squishface.com | 714-249-5426

[bookmark: _Toc224568268]StitchLeash
Booth SU28 | www.stitchleash.com 

From Kitchen Table to the Streets: Award-Winning StitchLeash® Debuts Retail-Ready 2026 Clip & Go™ Walk System at Global Pet Expo

Award-winning StitchLeash®, named 2025 Pet Innovation Award Winner for Leash Innovation of the Year and featured on CBS and FOX, will debut its retail-ready 2026 Collection at Global Pet Expo (Startup Pavilion, Booth SU28), introducing a modular walk system designed to meet the evolving needs of today’s modern pet parents.

More than a leash, StitchLeash is the first truly modular Clip & Go™ Walk System, allowing essential accessories to attach directly onto the leash itself. Treat pouches, collapsible water bowls, waste bag holders and more clip securely onto the leash, eliminating the need for extra walk bags or overstuffed pockets.

The result is simple: One leash. Zero juggle. Always Walk Ready.

The idea began during a chaotic walk with two dogs. Founder Jenni Morse was juggling leashes, poop bags, treats and keys when her young son, Cooper, asked, “Why can’t the leash hold everything you need?” That moment evolved into a patented system that transforms the leash into an expandable platform built for modern pet parents.

Recognized as Leash Innovation of the Year, the award-winning Clip & Go™ Walk System reflects a broader shift in how pet parents integrate their dogs into everyday life – not just during daily walks, but across active, on-the-go routines. As the first truly modular walk system built directly on the leash, StitchLeash is establishing a new category within the walking segment.

The 2026 Collection introduces an expanded accessory lineup alongside refined packaging and optimized shelf footprint designed to support sell-through and basket building.

StitchLeash represents a women-owned business and three generations of inventors and donates 10% of profits to support dogs in need and entrepreneurship initiatives. Founder Jenni Morse will be available at Booth SU28 for interviews and live demos. Media and creators are encouraged to visit early, as a limited number of curated media and creator sample kits will be available during the show.

The new era of dog walks begins.

Onsite Spokesperson: Jenni Morse | jenni@stitchleash.com | 310-561-2658

Super Pawbulous (Superpaw. Co., Ltd.)
Booth #2869 | www.superpaw.com 

Have your dogs ever been home alone?

At Super Pawbulous (known as Super Paw in Korea), we began with a simple belief: meaningful pet wellness starts with understanding how dogs truly behave. Our journey started with our own dogs, Sungoo and Benji, and a frustration shared by pet parents like us. Enrichment activities like nose work take time to prepare, yet are often finished in minutes. Toys lose novelty quickly. Treats cannot be given endlessly due to health concerns. Meanwhile, modern pet parents spend long hours away from home, leaving dogs bored, under-stimulated, or anxious during alone time.

Dental Chew Booster was created to solve these challenges through behavior-driven, data-backed design.

By analyzing customer feedback, breakage rates, and real chewing duration, we identified an exceptionally narrow “optimal zone”: strong enough to resist tearing, yet soft enough to prevent disengagement. Most chew toys fail precisely at this balance point.

When paired with Superpaw Dental Chews, the Booster extends chewing engagement beyond 60 minutes per chew, allowing functional nutrients to work effectively while keeping dogs mentally stimulated. Beyond oral care, it provides comfort and enrichment, helping ease separation anxiety and support emotional well-being.

Unlike traditional chew toys or lick-based products, Dental Chew Booster integrates active chewing with functional nutrition. Its curved ergonomic structure improves grip, reduces jaw strain, and enables easy cleaning – reflecting our commitment to real-world usability.

Superpaw’s philosophy is simple: we do not chase trends. We solve real problems through research, iteration, and empathy. Our products are built to respect animals, support guardians, and create lasting impact.

Dental Chew Booster is not just a toy. It is a behavior-driven wellness solution for today’s pet families – where science, care, and everyday joy come together.

Onsite Spokesperson: Sungkyun Hong | skhong@superpaw.co.kr | 82 1054365403

[bookmark: _Toc224568269]Sustainably Yours
Booth #2513 | www.sylitter.com 

At Global Pet Expo, Sustainably Yours is introducing something the health-monitoring litter category hasn’t seen before: a 100% plant-based formula designed to accurately monitor feline urinary health – without silica, clay, synthetic markers, or chemicals.

Until now, “health monitoring” in cat litter has largely meant non-renewable silica and synthetic pH indicators. Sustainably Yours is redefining that standard, with only four ingredients: corn, cassava, sunflower, and carrot extract.

Our new patent-pending formula, developed in collaboration with veterinarians, delivers:
· Highly accurate urine pH detection
· Long-lasting color indication that remains visible in the clump for days (unlike other formulas that fade within hours)
· Silica-free, clay-free, and chemical-free composition
· Made entirely from renewable, plant-based materials

Onsite Spokesperson: Luana Francischini | luana@petfive.com | 786-469-9075
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[bookmark: _Toc224568271]Tall Tails
Booth #1654 | www.talltailsdog.com 

Tall Tails is part of 3TBrands, a 4th-generation family-owned and operated company with a history of manufacturing baby products ranging from crib bedding to nursery accessories. This baby-to-pet heritage has influenced Tall Tails to use ASTM’s Child Product Safety Standards as a guide to design and test their pet products. For example, to address small part choking hazards, Tall Tails places its squeakers in fabric pouches and stitches the pouches to the seams of their plush toys. So, what was safe for your baby is now safe for your fur baby.  

Tall Tails, in its 13th year of business, continues to provide value to pet families, retailers, and animal welfare organizations. For pets and their parents, Tall Tails expands its offering of Wellness Beyond Food® through innovative toys, enrichment feeders, and comforting bedding. Their Toys for Every Tail® assortment ensures every pet parent can find the right toy for their dog based on age, size, breed, temperament, and preferred play style. 

For retailers, Tall Tails has become their vendor of choice for hard goods based on this wide assortment of quality toys, feeders, and bedding as well as the value they provide every day. Tall Tails offers monthly buy-in promotions for retailers and bi-monthly sell-through offers on Astro Loyalty for their customers. In addition, Tall Tails provides robust training through Retail. Pet and access to their robust library of digital imagery, videos, and printable assets.
 
Lastly, Tall Tails has donated well over $1,000,000 in bedding and chew toys tied to their mission of “Comforting Those That Comfort Us.” Working with local, reputable shelters, Tall Tails is able to provide comfort and enrichment for cats and dogs waiting for their forever home.

Onsite Spokesperson: George Barton | gbarton@3tbrands.com | 917-592-4265

[bookmark: _Toc224568272]The Vet’s Dog
Booth SU16 | www.vetsdog.com  

I'm Dr. Henri Bianucci. I’m a practicing Board Certified Veterinary Surgeon and Founder of The Vet's Dog Immune Support and DNA Supplement.

This all began when I diagnosed a patient with a disease that’s invariably fatal within about 3 months. Surprisingly, the owners were unfazed and intent on using Barley Grass Powder, which they had used when their other dog had the same condition. Amazingly, that dog had lived for years following his diagnosis before sadly being hit by a car.  They had first learned of this from a friend who's dog also lived for years after also receiving Barley Grass for the same fatal condition.  

Conventional medicine offers little benefit, and wanting to offer owners a glimmer of hope, I began to recommend this to my patients with this and similar diagnoses.  Initially skeptical, my colleagues and I were impressed with the results we observed.   After a painstaking study of extensively published research, the reasons for our observations were clear.  The unmistakable conclusion was that certain botanicals are indispensable tools for enhancing – and unleashing – the power of the dog’s own immune system to fight and prevent disease.  

More research led to the addition of more botanicals to those I prescribed, and I even began taking these myself, recognizing their preventive properties. It was when my dog Phil, one of my best friends, was diagnosed with a potentially fatal condition, that I decided I needed a convenient and consistent way to provide these powerful botanicals to my dogs on a regular basis. What began as a supplement to support some of my most critically compromised patients has been reformulated into a "DAILY Dose" of prevention now made available to all dog owners, so they can reduce the odds of ever needing to see me.  

At the Vet's Dog, we are in the business of quality longevity for pets. Coming soon is a Feline version of our flagship product.  This will be followed with supplements directed at specific organ systems, such as liver, skin, heart, and joints.  We want your pet to live longer and better. And three years after his diagnosis, Phil is still going strong.

Onsite Spokesperson: Dr. Henri Bianucci | henribianucci@gmail.com | 843-814-0261

[bookmark: _Toc224568273]Tick Solutions Global
Booth #1302 | www.tickmitt.com  

Let’s talk ticks with Olivia Abrams. After being diagnosed with Lyme disease at just seven years old, Olivia turned her personal battle into purpose – founding Tick Solutions Global (TSG) in March 2023, a company dedicated to creating 360 solutions for tick prevention and removal.

For anyone who spends time outdoors – whether for work, adventure, or simply daily life – the threat of ticks is real, having made national headlines as cases of tick-borne diseases and ER visits for tick bites continue to grow. As education around prevention increases as well, so too has demand for tick safety innovations, with the latest in the works being the TiCK TEST. 

TiCK TEST would be the first test to provide results instantly at home in less than 15 minutes. TSG is developing a commercially viable kit for doctors’ offices, veterinarians and labs, hospitals and healthcare facilities. 

The test will be able to test the tick and know if it is carrying Lyme disease-causing bacteria (Borrelia burgdorferi) in just 15 minutes, and will indicate if a tick has transmitted Lyme disease in the last 24 hours. Currently, most test kits on the market require the individual to send the tick somewhere to be tested and then wait potentially weeks for the results, but the TiCK TEST will provide instant results. There will also be a version commercially available for doctors’ offices, vets and labs, hospitals and healthcare facilities.

This session will touch on:
· A brief breakdown and preview of the test
· Stats on the increase of ticks and Lyme in the U.S.
· The growing need to provide faster results
· Dangers behind Lyme being difficult to diagnose in pets and people

Onsite Spokesperson: Olivia Abrams | olivia@tick-mitt.com | 917-991-4171

[bookmark: _Toc224568274]Totoniks
Booth #1244 | www.totoniks.com 

“Why Hydration Is the Missing Link in Dog Health and the ‘Bloody Brilliant’ Ingredient Dogs Instinctively Love”

Totoniks is unveiling a bold new approach to dog nutrition at Global Pet Expo 2026 – one that combines hydration and functional nourishment in a single, easy pour.

Powered by New Zealand free-range, grass-fed venison blood, Totoniks taps into a whole-food ingredient dogs instinctively recognize and crave. Naturally rich in highly digestible protein and functional bioactives, including IGF-1, venison blood delivers exceptional palatability and real nutritional impact from the very first serving.

While most dogs eat dry food, many don’t get enough daily hydration – a quiet issue linked to digestion, mobility, and overall vitality. Totoniks addresses this gap by delivering nutrition in liquid form, helping dogs get more from every meal.

Each formula blends venison blood with trusted New Zealand superfoods such as green-lipped mussel, bone broth, manuka honey, and kelp, and is available in four targeted options supporting fussy eaters, gut comfort, joint health, and performance & recovery.

Created, sourced, and made in New Zealand, Totoniks is led by Geoff Bowers, founder of K9 Natural and Feline Natural. Designed to be mixed with water at home, it also reduces packaging waste and the environmental cost of shipping water.

Available for interviews and demos at Global Pet Expo 2026.

Onsite Spokesperson: Shane Bartlett | shane@totoniks.com | 213-634-1987

[bookmark: _Toc224568275]Tranquil Tails
Booth #2676 | www.tranquiltails.us 

As Pet Anxiety Awareness Month begins, Tranquil Tails marks its first anniversary with three science-inspired pheromone calming solutions now available nationwide and will showcase its expanding calming system at Global Pet Expo 2026.

Launched in February 2025 as a division of Wisconsin-based Vaportek, Tranquil Tails has evolved from a single patented plug-in diffuser into a three-product, science-inspired calming system – including PET ZEN™ and Silver Tails™ sprays – designed to work together in the home and on the go for both dogs and cats. Formulated with nature-identical pheromones and without petroleum-based carriers, the system supports calm behavior without drugs or sedation.

Now available via Amazon, Chewy, and direct-to-consumer channels, the brand will present its full calming portfolio at Booth #2676. Founders John and Lisa Bryson will discuss the development of their pheromone-based system, the increasing consumer interest in environmental calming approaches, and how pet families are integrating non-invasive solutions into everyday routines.

On Thursday, March 26, from 11:00 AM - 12:00 PM, Tranquil Tails will host a special in-booth appearance with @bygollymisterollie. Ollie’s owner, Cassandra, will share how Tranquil Tails products support him during transitions, crowded spaces, and stimulating environments.

Media are encouraged to visit Booth #2676 to receive the Tranquil Tails media kit, explore product demonstrations, obtain samples, participate in daily raffle opportunities, and schedule interviews.

Onsite Spokesperson: John Bryson | brysonjd@vaportek.com | 262-271-4551
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[bookmark: _Toc224568277]Uproot Clean
Booth #4469 | www.uprootclean.com 

Since 2021, Uproot Clean has been the brand pet parents trust to remove embedded pet hair from every surface in their home. Now, the company is tackling one of the biggest under-addressed frustrations for pet households: pet hair and odor in the laundry cycle.

At Global Pet Expo Booth #4469, Uproot Clean introduces Laundry Cycle Pro™ – a complete, multi-step laundry system purpose-built for life with pets. Because outdated detergent formulations were never designed for today’s modern pet household.

All-purpose detergents miss the odors. They miss the hair. They miss the dander. For decades, pet parents have compensated by re-washing loads and mixing mismatched products from multiple brands that were never engineered to work as a system – and still pulling fur-covered clothes from the dryer. Laundry Cycle Pro™ changes that.

The system includes four purpose-formulated solutions:
· Washing Machine Cleaner Pro – powered by FurGUARD™ to deep clean the machine itself, eliminating odor and hair residue buildup at the source.
· Laundry Detergent Sheets Pro – enzyme-boosted concentrated sheets with FurCLEANSE™ to target pet odors and help release embedded hair during the wash.
· Scent Booster Pro – powered by FurFRESH™ to address stubborn pet odors and extend freshness beyond the spin cycle.
· Pet Hair Reducing Dryer Sheets – featuring FurRELEASE™ to break the static bond, sending loosened pet hair directly into the lint trap.

This is more than a new product launch – it’s a category opportunity. Laundry is one of the highest-velocity consumable categories in retail, yet pet specialty has largely left it untapped. Uproot Clean is now bringing innovation, incremental revenue, and true problem-solving laundry solutions to pet retail.

Discover Laundry Cycle Pro™ at Global Pet Expo Booth #4469.

Onsite Spokesperson: Dan Fallak | dan@uprootclean.com | 613-868-5814
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[bookmark: _Toc224568279]Veterinary Formula
Booth #4664 | www.dentalfresh.com  

For more than two decades, Veterinary Formula has been one of the world’s most trusted pet care brands. As part of the SynergyLabs family of brands, they offer best-in-class medicated solutions, grooming products, supplements, and treats that support canine and feline health. With deep expertise in product development and unparalleled research and development experience, they’re dedicated to providing pet parents with the smartest way to care for their pets. Made in the USA, in a cGMP facility, with high-quality ingredients, each product is based on science, tested for efficacy, and assessed for quality.
 
Exhibiting under Veterinary Formula, Dental Fresh has been helping pets maintain oral health since 1999, offering simple, effective solutions that fit seamlessly into real life. Designed around dogs’ natural routines – drinking, chewing, and treating – Dental Fresh makes oral care effortless. Dental Fresh is unveiling two new veterinarian-formulated products designed to deliver functional benefits. Dental Bites treat oral care from the inside-out with EpiCor® postbiotic to support a balanced gut microbiome, kelp to reduce plaque and tartar, and nutrients to help strengthen immune function. In a tasty pork flavor, these soft chews provide noticeable fresher breath and immune benefits. Dental Treats, powered by Bacti-Shield™ Technology, combine an 8-grooved, teeth-scrubbing design with plaque- and tartar-fighting benefits to help maintain a cleaner, healthier mouth. In a dog-approved peanut butter flavor, the convenient daily stick provides scrubbing, protection, and freshening in one easy chew, making preventive dental care simple for both pets and their people. These new additions to Dental Fresh’s product line create a complete, veterinarian-backed oral care routine that fits naturally into pets’ lives.

Onsite Spokesperson: Hayley Campbell | hcampbell@synergylabs.com | 954-465-8419

Wee Away Enterprises, LLC
Booth #4954 | www.weeaway.com  

Wee Away® Reframes Pet Accidents as a Normal Part of Loving a Pet

For many pet parents, accidents are one of the least talked-about parts of pet ownership – and one of the most stressful. Wee Away® is changing that conversation.

At this year’s trade show, the brand is spotlighting a mission that has guided its founders for nearly 30 years: keeping pets in their homes by helping families handle accidents the right way. “Accidents are part of the journey,” the team shares. “If you love pets, you’ve cleaned something. We just make sure you only clean it once.”

Built on decades of professional cleaning expertise, including standards developed for hospitals and nursing homes, Wee Away® formulas are designed to eliminate odor at the source. But the company believes performance is only half the story. What’s often missing in the pet aisle is empathy and education. Using the wrong product first, or failing to fully treat an area, can leave behind odor molecules that pets can still detect. That lingering scent can lead to repeat marking, frustration, and tension in the home.

Wee Away® is elevating its message to fill that gap, leading with clear guidance so families can choose the right solution for the right situation. The goal isn’t just a cleaner carpet. It’s calmer households. Stronger bonds. And pets staying exactly where they belong.

No judgment. Just help. For life’s little accidents.

Onsite Spokesperson: Melissa Overby | melissa@weeaway.com | 480-721-1909

[bookmark: _Toc224568280]WooBia
Booth #5422 | www.woobia.com  

Redefining Pet Products Through Emotional Design

At Global Pet Expo 2026, WooBia USA presents a design-led approach to products for pets – exploring how form, posture, texture, and physical presence influence the way animals engage with their environment.

Rather than focusing solely on stimulation or novelty, WooBia’s collection emphasizes emotionally resonant design: objects created to invite calm interaction, encourage natural curiosity, and integrate harmoniously into pet-centered spaces. Each piece is grounded in close observation of animal behavior, with attention to balance, weight, tactile feedback, and spatial positioning.

In a pet industry increasingly shaped by fast trends and visible technology, WooBia offers a quieter perspective – products that support engagement through physical presence rather than screens or overt signals. The goal is not to interrupt behavior, but to exist within it, encouraging subtle moments of interaction between pets and their surroundings.

WooBia’s team will be available on-site to discuss how emotional design principles can inform the future of pet products and how thoughtful physical objects can contribute to everyday comfort and connection in the home.

Onsite Spokesperson: Cynthia Savoca | cynthia.savoca@woobia.com |  512-688-8889

[bookmark: _Toc224568281]Yak9 Dog Chews
Booth #750 | www.yak9chews.com 

The Brand That Reinvented the Yak Chew Category Returns to Global Pet Expo 2026

As the first brand to introduce flavored yak cheese chews, Yak9 Chews expanded a traditional Himalayan staple into 11 distinct varieties made with real ingredients like turmeric, pumpkin, coconut, and strawberry. Its ninth flavor, Strawberry, earned two Best in Show awards at Global Pet Expo 2023 – signaling a shift in what innovation looks like in natural dog chews.

In 2025, Yak9 entered a new phase of growth – expanding its national retail presence, scaling production significantly, securing a major private-label partnership rolling out nationwide, and taking the stage at Global Pet Expo as a featured pitch company. The brand was also honored with the prestigious 2025 Purina Pet Care Innovation Prize, recognizing its leadership in modernizing the category.

Rooted in ethically sourced Himalayan milk and a farm-to-chew model supporting rural dairy farmers in Nepal, Yak9 blends heritage with forward-thinking product design. As an accredited member of the Pet Sustainability Coalition, the company continues to advance sustainability through its Return 9 bags, Get 1 Free chew bag return initiative.

At Global Pet Expo 2026, Yak9 will showcase the next evolution of protein-rich, functional cheese-based chews – designed for today’s ingredient-conscious pet parents and tomorrow’s retail landscape.

Shristi Mishra, the Co-Founder and CEO and newly recognized 2026 Inc. Female Founder 500 honoree, will be available onsite for interviews.

Onsite Spokesperson: Shristi Mishra | shristi@k9corporation.com | 512-314-0444
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